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ACKNOWLEDGEMENT OF COUNTRY

The City of Kingston proudly acknowledges
the Bunurong People of the Kulin Nation as
the Traditional Owners and Custodians of this
land, and we pay our respect to their Elders,
past, present and emerging.

Council acknowledges the Bunurong's
continuing relationship to the land and
waterways and respects that their connection
and spiritual identity is maintained through
ancient ceremonies, songlines, dance, art and
living culture.

Council pays tribute to the invaluable
contributions of the Bunurong and other
Aboriginal and Torres Strait Island elders who
have guided and continue to guide the

work we do.




Introduction

Welcome to the City of Kingston Open Spaces and Activity Centres Wayfinding Strategy.
This strategy aims to analyse the current practices for Council signage and makes
recommendations to guide the planning, design and implementation of future open
space and activity centres’ signage.

What is wayfinding signage?

All people wayfind in one way or another. The term
wayfinding encompasses the way we navigate and spatially
orientate ourselves within spaces and from place-to-place.

Wayfinding signage is therefore designed specifically to
assist in the process of orientation and navigation through
the use of map, directional and location information. Due
to the specific nature of their role in the public realm, they
should not be confused with interpretative and other types
of signage.

Background

Kingston offers extensive opportunities for both cycling

and walking, with 13 kilometres of coastline, open space
corridors, internationally recognised wetlands, parklands,
good connectivity to the city, different character activity
centres and a relatively flat municipality. Cycling and
walking are popular activities within the municipality as
modes of transport and recreational activities. Kingston
also attracts a great number of cyclists from other
municipalities who enjoy Beach Road, the coastal bike path,
and inland cycling routes.

Kingston also offers activity centres with a diverse array

of experiences for visitors to choose from. Starting with
Southland offering a retail based experience with Westfield
shopping centre at its heart, Moordialoc offering a coastal
and touristic character and Mentone a more heritage
environment as an example.

Kingston is preparing to upgrade their wayfinding and
signage across its open spaces and activity centres.
Currently there is a lack of pedestrian and cyclist directional
signage and an inconsistent look and feel creating a
fractured wayfinding experience among Council's open
spaces and activity centres.

There are also a number of other land managers across
the City of Kingston such as Melbourne Water, Parks

Victoria, Department of Transport, Westfield, among others.

Consideration should be given for how wayfinding through
these land parcels compliments signage proposed in this
strategy. The development of wayfinding strategies for
each open space and major activity centres should be
undertaken to analise navigation and decision points for
all users (motorist, cyclist, pedestrians and limited mobility
users).

The signage to be developed should support and improve
pedestrian and cyclist networks to create a safe and
understandable network to assist users moving around the
open spaces and activity centres.

Itis critical that there is an overarching style used for the
signage that is applied across the whole municipality. This
ensures that new and returning visitors can quickly identity
that they are in the City of Kingston.

To support these upgrades in the signage system, current
global trends and best practice principles in wayfinding
signage are included along with benchmarking against other
cities in Australia and overseas.

Objectives

— A Legible Precinct - Create a legible, cohesive, efficient
and consistent wayfinding system and communication
of information in the public domain which identifies,
informs and directs users to their destination, allowing
independent and safe navigation.

— A Sense of Identity - Build on a strong ‘sense of identity’
for the open spaces and activity centres through
concepts that reflect the place, integrate signage
components and are inspired by the brand.

— A Meaningful Place - Assist in facilitating a meaningful
experience for users through the integration and
adoption of interpretive signage within the wayfinding
strategy.

— Leveraging Open Spaces and Activity Centres’ Amenity
- Enhance the visual amenity of the built and natural
environment through signage by assisting in connections
to and around the sites to better promote and embellish
the locations.

— Wayfinding for Everyone - To deliver a system that is
logical, legible, functional, economical to execute and
is easy to understand for people of all abilities, age and
language.

— A Coherent Guide - Balance quality, resources and
maintenance requirements for a sustainable sign
management system and guide the Council in the
efficient implementation and management of the signs.

— Best Practice - Utilise best practice principles and
benchmarks in wayfinding to support upgrades to the
signage system.



This project is a significant contributor to the
broader work being undertaken by the Council.
It should be read in conjunction with other
City of Kingston's guidelines and strategies.
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1. Liveable - Our city will be a vibrant, enjoyable,
and easy place to live.

2. Sustainable - We prioritise our environment
and reduce our impact on the earth.

3. Prosperous - We will embrace the concept
of a 20-minute neighbourhood, support the
ongoing process of decentralisation and

Wayfinding Strategy

Kingston Open Spaces + Activity Centres

Cycling & Walking Plan

Provides network status, strategies and

actions to ensure that the Kingston cycling
and walking facility network is progressing in
accordance with state and federal objectives,
as well as local needs and demand.

V.

support people to live and work locally. |

7
Biodiversity Strategy
2018-2023

~
4. Healthy and Inclusive - We are progressive, Green Wedge Plan 2012
inclusive and prioritise the wellbeing of all

) Describes the approach to
members of our community.

developing and managing all land
outside the urban Growth Boundary
in the City of Kingston, which
includes the potential to develop

the ‘Chain of Parks’ concept of open
spaces linked by walking and cycling

trails.
\ J L Y \

Sets out goals for protecting,
preserving and improving the
biodiversity within Council’s Natural
Resource Areas. It also aims to
increase residents’ awareness,
appreciation and understanding of
biodiversity.

5. Safe - Our community will feel safe, and be
safe, in all aspects of their lives.

6. Well-governed - Council will be collaborative,
accountable, transparent, responsive, well-
informed and efficient.

Aboriginal Policy and
Action Plan 2014-2019

Policy and action plan to guide
current and future actions to protect
and promote Aboriginal cultural
heritage and the wellbeing of
Aboriginal people in Kingston.

r
Disability Action Plan
2015-2019

Outlines the priorities of Council over
the next four years to improve its
services, programs, communication,
infrastructure, policy, mechanisms for
participation in decision-making and
advocacy on behalf of people with a
disability.

- y

é Y f Y f a4 Y a Y
Our Roadmap Council Plan Brand Guidelines Text Styleguide Activity Centres Activity Centres
2017-2021 . , . Streetscape Suite Structure Plans

Guidelines to the brand image and Key tool to ensure all Council's June 2013

Community Vision graphic elements for Kingston written communications are They provide Council the opportunity to carefully plan for the
Kingston is a resilient, inclusive and diverse to ensure the organisation has professional, clear and consistent. Provides guidance on the use of a future societal and economic changes expected over the following
community. We are building the most liveable a consistent look and feel when suite of signage design treatments decades. The plans, once completed, provide for managing growth
and sustainable city in Victoria. We champion communicating with the community. and details throughout Activity within the centres and in so doing, will make the centers more
and nurture our green and open spaces creating Centres within the City of Kingston. vibrant, and functional places to visit, work and live.
a safe, healthy environment. Our shared legacy L Y \ \ 4 \ y
connects our community, embracing innovation,
making Kingston the place to live.
Strategic Directions o N

Integrated Transport Strategy 2020

Focuses on a connected, sustainable, and
coordinated transport system, in which land-
use planning promotes convenient access to
key destinations and reduces the need to travel
by car.
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° GENERAL BEST PRACTICE WAYFINDING PRINCIPLES

Types of
Wayfinding

Users find their way in an environment by a combination
of strategies: Passive wayfinding and Active wayfinding.

Together, active and passive elements work to make a place

understandable and accessible.

Passive Wayfinding

Passive wayfinding is the environment
itself and the built-in cues that provide
intuitive information.

It can be: self-evident entrances, logical
pathways, predictable destination locations
or architectural prompts in the built form.
Environments and places with strong
passive wayfinding need fewer directional
signs.

Active Wayfinding

Active wayfinding elements (signage)

are therefore designed specifically to
assist in the process of orientation and
successful navigation through the use of:
Map directories, directional signs, surface
graphics, digital devices, typography and
color-coding systems.

They supplement the passive environment
and should provide sufficient information
at each stage of a user’s journey from one
place to another. Due to the specific nature
of their role in the public realm, they should
not be confused with interpretative and
other types of signage.

Successful
Wayfinding

I_/;I

Passive + Active
Wayfinding Wayfinding

Active
Wayfinding

Passive
Wayfinding
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o GENERAL BEST PRACTICE WAYFINDING PRINCIPLES

Principles of
Successful Wayfinding

Signage in successful wayfinding is to provide sufficient
information at each stage of a user’s journey to help them
getting from A to B to C. Whether the user is entering the

area from a bus or train station, signage should be positioned
effectively with the correct information at that time. Its primary
role is to direct and orient users, and as such is pragmatic in its
intentions. However its character, form, use of symbols, colours
and materials can be informed by a site’s history and character.

Character Signage Placement & Orientation

— Informative and useful but non intrusive — Integrated signage with surface and

design

Seamless integration with the public realm
through materiality, form and function.

Strong, consistent, contemporary and
timeless visual identity

Encapsulates the overall branding of a site
and help to reinforce the identity of the place

4-way ability to provide wayfinding
information

Information needs to be clearly and
consistently structured

Wayfinding must be inclusive

Branding

Unigue symbols developed for interpretation
may appear on mapping for site orientation

Set of pictograms based on internationally
recognise symbols to simplify wayfinding

Consistent use of typefaces throughout
wayfinding and other media

Consistent application of branding and logo

Consistently realised use of colour, form and
materiality

Use of a colour palette that reinforces
branding and identity

furniture elements to reduce visual clutter

— Signs to guide users to public transport and
major destinations

— Locations/signage placements should be
evaluated and placed with an appropriate
orientation considering the user’s cone of
vision

— Use of ‘heads up’ maps that corresponds to
the direction the user is facing

Materiality

— Robust materiality

— Sophisticated integration of local materials
which integrate with the public realm design

Maintenance

— Signage should be maintained and updated
with time

DO
A

User mode
of transport

A B C

City of
Kingston

( )
Activity
Centre
Open
Space
\_ J
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Precinct

Final
Destination
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o GENERAL BEST PRACTICE WAYFINDING PRINCIPLES

User Journey Scenario
fromAtoB

The Methodology of signage is to provide
sufficient information at each stage of the user's
journey. An understanding of all interactions
between the user and the space is crucial to
design a successful wayfinding system.

1.
City of Kingston
Arrival

Gateway sign*

— Council Branding/Place Identity
— Council logo

— Site identification

— Boundary identification

Pre-Arrival
Wayfinding

* Road signage will need
consideration of Transport

Public Transport guidelines and policies

— PTVsignage

Vehicle
— Vic Roads signage

Cycling/Walking
— Surrounding
Councils’ signage

2.
Decision
Point

Advance
directional*

— AusRoads
standard vehicular
directional

2.
Decision
Point

Street
blade*

— Council logo

— Street
identification

— Vehicular
directional
fingerboard

3.
Primary
Decision Point

Information Plinth or
Trail Head

— Site Identification
— Map / Directory
— Directional information
— Regulatory information

Identification Sign

— Kerbside Site
Identification

4.
Secondary
Decision Point

Directional Panel

— Multi-Directional
information
— Regulatory information

4,
Car Park
Arrival

Information Sign

— Directory /
Facilities

— Car parking
conditions of entry
and regulations

DATE
08.11.2022

5.
Tertiary
Decision Point

Directional Fingerboard

— Directional information

5.
Decision
Point

Intersection
Directional

— Internal Roads
Vehicular Directional

M21059 KINGSTON OPEN SPACES 9
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Identification & Information Sign

— Site identification

— Directory / Facilities

— Information (i.e. opening hours,
conditions of entry/use)

— Regulatory information

6.
Car Park
Interface

Information Plinth

— Site Identification

— Map / Directory

— Directional information
— Regulatory information

ASPECT Studios



o GENERAL BEST PRACTICE WAYFINDING PRINCIPLES

_User J_oyrney Scenarjo
in a Bidirectional Trail

Q0060©

Primary
Entry/Exit

Trail Identification/
Share path sign

— Trail Identification

— Share path symbol/end
share path

— Trail Map

— Directional information

— Regulatory information

Path
Intersection

Directional
Signage

— Directional
information

Etiquette or
Risk Warning signs

— Advisory and

regulatory
information.
i.e Dismount

Road

intersection

Route Marker

— Reassurance
route marker

O

Secondary
Entry/Exit

Trail Identification/
Share path sign

Trail Identification
Share path symbol/
end share path

Directional information
Regulatory information

Secondary
Entry/Exit

Trail Identification/

Share path sign

Trail Identification

Share path symbol/end

share path

Directional information
Regulatory information

Etiquette or
Risk Warning signs

— Advisory and

regulatory
information.
i.e Dismount

Reassurance
Point

Directional
Bollard

— Directional
information
— Reassurance

route marker

DATE
08.11.2022

Identification Sign

— Site Identification

— Map
— Regulatory
information

M21059 KINGSTON OPEN SPACES 10
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Cultural/
heritage Site

Interpretive Sign

— Interpretive

information
— Artform

ASPECT Studios



Plan & Design

Get informed by
reading relevant
manuals, branding
guidelines

and previously
undertaken signage
strategies.

o GENERAL BEST PRACTICE WAYFINDING PRINCIPLES

The following diagram is a useful
overview of the signage planning,
design and implementation process.

It outlines the key stages and approval
points and should be used as a guide for
those involved with signage.

©

Visit the site
and audit all existing
signage.

General Step Process for the
Creation of Signage

Develop a
signage plan
locating all signs
needed and/or
to be removed.

Prepare schedules
including content
and templates to
be used to have
signage designed.

Have signage
costed.

Approvals

Forward draft to
relevant Council
department for
approval.

Implementation

©

Prepare finished
artwork and detailed
signage location
plans to get signs
manufactured

using latest signage
guidelines and
templates.

DATE M21059 KINGSTON OPEN SPACES 1

08.11.2022

Get signage
installed by an
appropriately
qualified contractor.

WAYFINDING STRATEGY

Regularly check
signage conditions
and maintain as
necessary.

ASPECT Studios



o GENERAL BEST PRACTICE WAYFINDING PRINCIPLES

All Inclusive & DDA
Accessible Wayfinding

Wayfinding systems should carefully
consider users of all abilities to
improve their experience and
navigability of a site. People with
special needs require different
instructions and wayfinding tools to
be delivered, in a manner that they
can understand and act upon.

Many different user groups go through a site making it imperative
to consider all the varying user needs in the creation of a
wayfinding strategy and a signage system.

Itis important to identify critical users for whom the provision
of information is necessary, as well as minority groups whose
journeys may not be as critical.

While the focus should be on public users who are visiting the
sites for the first time, the overall wayfinding system should also
work for repeat users.

Signage in outdoors locations does not required the use of
braille. Please refer to “Wayfound Victoria, Wayfinding Guidelines
V2.0, 2020" page 56.

User Group

SLALS

Mobility
Impaired

Deaf or
Hard of Hearing

Blind or
Vision Impaired

Cultural & Language Diversity

Australia is a culturally diverse country. .

Low Literacy Levels

Users who can read at a basic level and who
recovgnise numbers and letters first.

Sensory Sensitivities

Dementia community and people with
autism and other sensory processing
disorders.

What they rely on to navigate a site

— Easy to access routes.

Written messages.

Sign language.

Lipreading.

Good lighting.

Clear simple language.

Clear lines of sight.

Staff at facilities should be trained to use basic
Auslan signs.

Look directly at the person when speaking.

Touch.

Hearing.

Guide dogs and/or canes combined at times with
guidance from a personal assistant or friend
Adaptive technology.

People with low vision rely on clear sans serif fonts,

good use of spacing, appropriate font size and
luminance contrast.

Accessible formatting of text for screen readers
and other assistive devices to interpret.

A samall proportion rely on Braille.

Internationally recognised pictograms.

Visual instructions.

— Audio announcements.

Non reflective and non-textured surfaces.
Clear language.

Uncluttered content.

Consistency.

Symbols and imagery.

Constraints

Architectural barriers such as
inaccessible routes

and narrow spaces.

Physical obstructions.

Background noise.

Understanding the sense of words.
Magnetic interference affecting hearing
aids.

Many can only rely on the audio or written
message if proper measures are in place.

Having English as a second language may
result in an inability to decode written
messages and signage accurately.

Inability to read written messages and
complicated wording.

Flashing lights.
Background noise.

DATE M21059 KINGSTON OPEN SPACES 12
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Wayfinding recommendations

Provide directions on how best to navigate/access a site

and where amenities such as accessible parking and toilets are located.
Route design must be appropriate to allow for mobility impaired access,
e.g. ramps, lifts and self-opening doors.

Ensure routes are free of physical obstructions.

Information must include barriers to access destinations including stairs,
steep gradients and cross fall, steps to entrances, alternative accessible
entrances (at side/back of buildings) or surface quality.

Provide sufficient lighting.
Destination names should sound significantly different.

Providing online or hard copy maps with information about access, such
as steps and footpath gradients.

Provided geo-coded information on street and path layouts, and street
numbers to third parties who supply mobile applications to assist
wayfinding for people with a disability.

Use short messages and provide tactile/braille where possible

Ensure routes are not obstructed by signage.

Specific to Vision Impaired:

Use a large and legible sans serif typeface.

Use high colour contrast.

Provide sufficient lighting.

Luminance contrast.

Use matte finish to avoid reflection on signage surfaces.

Signage to be located consistently, so people know when and where to
look for a particular type of information.

Use easy English.

Use universally understood symbols and pictograms.

When a significant percentage of users are people from culturally and
linguistically diverse backgrounds, appropriate initiatives will need

to be considered by management, usually in the form of bilingual or
multilingual signs.

Use easy English (numbers and letters).
Use universally understood symbols and pictograms.
Provide landmarks.

Use short and simple messaging.
Use easy English (humbers and letters).
Use universally understood symbols and pictograms.

ASPECT Studios



0 GENERAL BEST PRACTICE WAYFINDING PRINCIPLES

Audience
Optimum Viewing Heights

The overall legibility of a sign is essentially
determined by the height, color, and font
characteristics of the letters making up its message
component. All signs should be designed to maximise
the optimum viewing height zones and required
viewing distances according to the user.

When signage information needs to be placed heigher
than the optimal levels for safety reasons, text size
should be increased to help signage legibility.

2000 mm

Optimal

placement for
1500 mm information

900 - 1500mm

1000 mm

700-1000mm

500 mm —

— No information
—  below 600mm

DATE
08.11.2022
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o GENERAL BEST PRACTICE WAYFINDING PRINCIPLES

Pedestrian
Information Hierarchy

To orientate users effectively,
optimise sign legibility and make
regulatory and warning information
immediately accessible, it is
important to establish a hierarchy
of information that is consistent
across all signs.

— The wayfinding system signage suite should include types
that assist users with cognitive mapping by establishing
major entry information nodes which are supported by minor
signage types along routes.

— Important information on the signage should be placed
between 900-1800 mm above ground level, ensuring physical
accessibility and optimal visibility for users.

— Clear and consistent graphic design principles and
messaging should be used to meet guidelines for producing
accessible print.

— To support the creation of accessible content and equal
access to information for people with disability or vision
impairment, it is important to follow these print guidelines:

* Information is easy to locate.

* Layout is simple, consistent and logical.

* Asans serif font has been chosen.

¢ Textis horizontal, left aligned, well spaced and of an
appropriate size (Council logo excluded).

* Leading is adequate and generous spacing
between paragraphs.

* Use of capitals, italics and underlining is limited.

« Graphics are clear and legible.

* Strong contrast between the typography
and the background.

* Information does not rely solely on graphics.

* Images and pictures have descriptions underneath.

— Incorporate for pedestrians, tactile signage and braille
translation for people with vision impairments where
appropriate.

— With the exception for vehicle signage and pedestrian
safety use, material selection should include use of non-
reflective surfaces for information to be perceptible to
people with vision impairment and sensory sensitivities.

— Material selection should focus on the mitigation of
maintenance and vandalism by specifying hard wearing,
durable materials.

Accessible
Heights

1200 - 1800mm

750 - 17700mm

600 - 1100mm

Information
Hierarchy

DATE M21059 KINGSTON OPEN SPACES 14
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Material Zoning
Vandalism Response

Directional

Directional
Mapping

Directional Interpretive
Regulatory Directional
Regulatory

000

Branding Branding

Medium
Grade Materials

Robust,
Resilient
Materials

Medium
Grade Materials

—— 2500 mm

+—— 2000 mm

—— 1500 mm

— 500 mm

ASPECT Studios



o GENERAL BEST PRACTICE WAYFINDING PRINCIPLES

Typeface
& Text Size

The chosen typeface will make the
difference in a good or bad sign. When using
too bold weighted typefaces the text will
look like its expanding of the sign, when
using too light weighted typefaces the text
will fall back into its background. Medium or
Regular weights are usually the best options
to choose for a good and readable sign

Pedestrians

Refer to the table below for the
appropriate text size according to the
required viewing distance.

Required Viewing Minimum

Distance *X-Height of Letters
(metres) (millimetres)
2m 6 mm
4m 12 mm
6m 20 mm
8m 25 mm
12m 40 mm
15m 50 mm
25m 80 mm
35m 100 mm
40m 130 mm
50 m 1560 mm

*X-Height is the distance between the baseline of a line
of type and tops of the main body of lower case letters
(i.e. excluding ascenders or descenders). The x-height
is a factor in typeface identification and readability.
Typically, this is the height of the letter x.

Cyclists

Factors to consider include the speed
at which cyclists are likely to be
traveling and sight lines. Cyclists on
Intercities routes could travel at around
20km/h to 30km/h and require larger
sized signs than those at sites where
cyclists are likely to be going much
slower.

Large cycle networks that connect
across neighbouring municipalities
should align with the current
Austroads Bicycle Wayfinding
Guidelines for consistent and legible
cycle wayfinding. Text heights should
be no smaller than 30 mm.

Recent standards (AS 1742.9-2000)
recommend ‘X" height of no less

than 60 mm for destination names.
However other standards across
Australia .(.i.e WAMRD Road & Traffic
Engineering Standards (WAMRDRTES)
recommends no less than 40mm).

DATE M21059 KINGSTON OPEN SPACES 15
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Cyclists/Motorist

The legibility of a sign will influence the viewer's
reaction time, the time necessary for a user to
detect, read, and react to a message displayed to
their approach.

Austroads Guide to Traffic Management Part

10: Traffic Control and Communication Devices
(2009) (Section 4.3.7) provides the following
guideline for the required letter size based on the
user's approaching speed and number of words
on the sign.

The minimum size of capital letters is determined
by using the following equation:

H=0.14 NV + 11.4S

Where:

H= capital letter height in millimetres,
including height of initial capitals used
with lower-case letters.

N = number of words on the sign.
V= approach speed in kilometres per hour.
S= lateral offset of sign in metres,

measured from the center of the sign to
the center of the traffic lane.

ASPECT Studios



o GENERAL BEST PRACTICE WAYFINDING PRINCIPLES

Time
& Distance

To encourage walking and cycling

to destinations, wayfinding

systems generally include time
and/or distance in their directional
information. Different formulas are
used to calculate the time required to
reach a destination according to the
user.

Google Maps Distance APl web
service is also used to collect this
data.

Pedestrians

Walking time information must be used as an
appropriate means of journey-planning rather than
distances. This is designed to make walking to
destinations more achievable, as long distances
are often misunderstood. Typically, the maximum
walking distances ranges from 400-800m (5-10 min).
However recent studies suggests people are willing
to walk up to 1.6-2km (20-25min) to reach their end
destination, providing there is good amenity along
the way (SOURCE: Harris, publicsectorpeople.com.
au).

Walking icons could be placed next to the walking
time to give context. Walking speed will vary
between people so a basic time may be based on
the following equation:

T=D/S
Where:

T =time in minutes. Results should be
rounded to the highest minute.

D = distance from location to destination
in metres.

S = average walking speed (80m/min).

™

Destination
Destination
Destination

9

Destination 2min
Destination 10min
Destination 13min

000

DATE
08.11.2022

Cyclist

A combination of cycling time and distance
information measured in km could be used. This
is designed to give cyclists enough information to
destinations, as cycling speeds differ according to
people's skills. The maximum distance for cyclists
depends on ability and speed, however research
shows that 8-16km is the maximum (30-60mins) to
travel by bike (SOURCE: Smith, bicycle2work.com).

A cycling icon is included above cycling distances/
times to give context. This approach ties in with
sustainable transport principles. Cycling times are
based on the following equation:

T=Dx60/S
Where:

T =time in minutes. Results should be
rounded to the highest minute.

D = distance from location to destination in metres.

S = average cycling speed (15km/hr).

M21059 KINGSTON OPEN SPACES 16
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Destination
3min / 0.8Km
Destination
15min / 1.2Km

9

Destination
30min / 2.4Km

000

Diagrammatic examples
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o GENERAL BEST PRACTICE WAYFINDING PRINCIPLES

Directional
Arrows

Best practice is to use one arrow
symbol per direction and have all
destinations in that direction listed
next to or below to the symbol.
The hierarchy of destinations
should be listed either with the
closest to furthest away or by level
of importance, main destination
prominently featured followed by
secondary destinations.

Arrows should direct users to destinations ahead of the sign
that are in close proximity or to destinations in the distance
where other wayfinding nodes will be found at decision points.

Users should never be directed to destinations which are
behind them. Only forwards, left, right and 45°-forward angled
arrows are to be used. Downward facing arrows are open

to misinterpretation and may become confusing for users.
These type of arrows are used only in specific situations. i.e.
Staircases.

Arrow bounding box

A bounding box provides guidance for the alignment of arrows
on template panels. The arrow head may extend beyond the
guide when used in particular rotations. The guideline box is
usually provided for templates.

DATE M21059 KINGSTON OPEN SPACES 17
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Arrow configuration principles in elevation

\ /
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Diagrammatic hierarchy of directions in plan view
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The Use of
Mapping

Maps are critical elements to assist active
~atl

wayfinding. They can provide more detail z
than directional signs alone, helping with 0t Green
journey planning about where to go and Aerial UTS

i F Cent
what to do. The level of detail should be unction Lenire

simple and clear. Maps incorporated into
signs should be orientated to suit the
direction the user is facing. This type of
orientation is called ‘heads-up,” meaning
the map is orientated to the direction the
viewer is facing and not necessarily to the
tradition of north at the top of the page.

Accessibility considerations

Mapping should include information about accessibility features of a
place including where a user can find lifts, stairs, accessible parking,
continuous paths of travel, accessible toilets and other amenities that
would be relevant to wheelchair users. Obstacles should also be
included to inform them of any barriers they may encounter obstructing
access to their destination i.e. stairs.

All maps should incorporate principles for accessible print to aid people
with limited mobility or vision impairment. It is important to follow these
print guidelines:

¢ Information is easy to locate. I

* Layoutis simple, consistent and logical. - = | L) l[‘]‘-z

* Asans serif font has been chosen. 1.‘.!-'.;:.."-.

* Textis horizontal where possible, left aligned, well spaced and of | L I
an appropriate size. ' b

* Leading and kerning is adequate. . | fiEsadndg sy

« Use of capitals, italics and underlining is limited or eliminated. it

* Graphics are clear and legible.

« Strong contrast between the typography
and the background.

¢ Information does not rely solely on graphics.

* Pictograms have descriptions underneath.

SOURCE: UTS - University of Technology Precedent

ASPECT Studios
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Colour
Contrast

Light Reflective Value

A key factor in choosing colours for outdoor signage is to
ensure sufficient contrast between the foreground and
background colours. Each colour has a Light Reflective Value
(LRV) and contrast levels are measured by comparing the
foreground and background LRV ratings. 70% is deemed to
be an acceptable standard of contrast, making signage more
legible for persons with vision impairment.

Generally this means that highlight colours need to be lighter
in tone to achieve sufficient contrast with the background.

In order to maintain both consistency and legibility throughout
a wayfinding system, it is important to ensure that these colour
combinations remain consistent.

Luminance Contrast

Luminance contrast is the light reflected from one surface
or component, compared tot he light reflected from another
surface or component.

The following luminance contrast guidelines are taken from
the Disability (Access to Premises Buildings) Standards.

— The background, negative space, fill of a sign or border
with a minimum width of 5 mm must have a luminance
contrast with the surface on which it is mounted of not less
than 30%;

— Tactile characters, icons and symbols must have a
minimum luminance contrast of 30% to the surface on
which the characters are mounted;

— Luminance contrasts must be met under the lighting
conditions in which the sign is to be located.

SOURCE: https://asisignage.com/doc-resource/Irv-calculator/
https://www.leserlich.info/werkzeuge/kontrastrechner/index-en.php
https://www.disabilityaccessconsultants.com.au/signs-signage-wayfinding/
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CONTRAST VALUE AND RELATIONSHIP
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Destinations Messaging

& Information Hierarchy Guidelines

A structured hierarchy of
destinations within the municipality
would ensure consistency of content
in relation to which destinations are
shown on signs and how they are
identified. Once a destination has
been signed it must appear on all
subsequent destination signs until
that destination has been reached.

Place naming

Place naming is critical for the wayfinding system. The
convention for naming is based on a coordinated effort between
Councils and stakeholders.

Place names are ordered according to scale and level of
importance from the macro to the micro level and should be
disclosed progressively in the user’s journey.

Progressive disclosure

Before arriving to a precinct or large facility, vehicular signs and
other pedestrian signage should direct users to that precinct.
Once at the precinct, signs will direct users to main destinations
within the precinct.

Destination Hierarchy

Users

Signage Application

DATE
08.11.2022

M21059 KINGSTON OPEN SPACES

WAYFINDING STRATEGY

Messaging Example

20

Regional @
— Geographic regions

— Local Government Areas (LGA)
— Major cities
— High profile attractions

— LGA gateway signs
— AusRoads vehicular directional signs

< Hospital

Suburb / Town

— Define by post codes
— Major cities areas

— Suburb identification signs

— AusRoads vehicular directional signs
— Cycle route signs

— Citywide maps

Welcome to

Suburb

Name

N Mordialloc

Clusters

— Activity Centres (AC)
— Precincts

— Villages

— Cycleroutes

— AC identification signs

— AusRoads vehicular directional signs
— Cycle route signs

— Pedestrian directional signs

— Citywide maps

— Heads-up maps

& Mordialloc Cultural Centre =
. Safe Active
O¢O Street >

Individual Destination

— Transport hubs

— Public open spaces

— Landmarks & attractions
— Public Buildings

— Site identification signs

— Cycle route signs

— Pedestrian directional signs
— Heads-up maps

— Internal building signage

Street Name
e

Shopping Street 2 min

>
Train Station @ 4 min
Park Name 7 min

ASPECT Studios
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Place Naming
Principles

There are three core principles to all
naming in wayfinding information.
Names should be simple, logical and
durable.

Due to the large cultural and language diversity of visitors, the
terminology used in wayfinding should be simple and easy to
remember.

Each destination naming must be consistent across all
wayfinding elements throughout the whole journey and across all
map hand outs and marketing material. Plain language and use
of symbols and images reduce the complexity of information and
makes navigation easier.

Names should be simple.
Simple names are more
memorable than complex
names and avoid confusion
and ambiguity. Simple names
tend to be used in everyday
conversation or when giving
directions.

Logical names provide

a mental link when trip
planning. Names should
therefore be relevant to the

area or purpose of the space.

DATE M21059 KINGSTON OPEN SPACES

08.11.2022 WAYFINDING STRATEGY

Durable

Names should be relevant for
as long as the space exists.
Certain names can become
outdated if the building

or spaces changes. ltis
important to have a name that
will still be appropriate in the
future.

21
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Individual Destinations
Eligibility Criteria Guidelines

Selection of individual destinations to direct
on pedestrian signage should be based on

the importance of a destination or landmark.
Limiting the number of destinations will ensure
signs are legible for users trying to navigate.

Below is a list of the eligible individual destinations

— AVisitor Information Centre
— A'tourist attraction

— A building, structure or public
space of historical interest

— A public open space (i.e. park,
garden, playground)

— A public transport hub (i.e. train
station, tram or bus stop, ferry
terminal and taxi rank)

— Alarge scale venue attracting a
large number of users per year for
public events (i.e. sporting venues,
theatre, convention centres,
exhibition centres, cultural centres)

— Assignificant education institution
(i.e. Universities)

— Acivic facility (i.e. Hospital, police
station, courthouse, library)

— A structured walk / trail (which
could also be a shared path or
separated footpath) of interest to
visitors

— A major-medium scale activity
centre or a group of shops with a
distinct character

— A cemetery or mausoleum

— A major religious venue that is
generally open to the public

%

Individual businesses, shops, retail
outlets and restaurants should not be
on sighage

Location Name
Suburb Name

4\

Bookshop
Restaurant

&

Music Shop
Private Tour
Private Golf Course

9

Riverside Apartment

%

Avoid showing too many destinations in
one direction and destinations that are
over 20-25 min (1.6 - 2km)

Location Name
Suburb Name

4\

Botanic Gardens
Train Station
Government House
City Gardens
Village Market
River Trail

Princess Park

9

State Library

DATE M21059 KINGSTON OPEN SPACES 20
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o

Ensure destinations are for public u

se

and apply progressive disclose showing

destinations in close proximity only

Location Name
Suburb Name

4\

Botanic Gardens
Train Station

&

Community Venue
National Gallery
Stadium

9

State Library

ASPECT Studios
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Destinations
Hierarchy

Destinations should be categorised
according to level of importance and
use. The categorisation forms the
basis of the content approach to each
sign type at different points along the
journey.

The categories are illustrated in the
following table, where the hierarchy
code indicates the order that
destinations should be listed and
disclosed to the user in their journey.

Active Transport Signage

As part of the process of planning for cycle route signage, a Focal
Point Signage Map should be prepared that identifies the primary
destinations, secondary destinations and decision points that will
be signed. The Focal Point Signage Map provides the framework for
directional signage on the cycle route and is an important tool in the
ongoing development of active transport routes.

Wayfinding & Directional

Before arriving to a facility, vehicular signs and other pedestrian

signage should direct users to the facility. Once at the facility, signs will

direct users to main destinations within the facility.

Identification

At each entrance point to a building or facility there should be an
external sign identifying the site (where designated) and the major
destinations within that site.

Toilets

Directions to toilets and similar amenities will also be given either
on wayfinding directional signage or as a pictogram next to the
corresponding destination in which these facilities can be found.
Please note only public toilets should be directed to.

CYCLIST

MESSAGING
PRIORITY &
PROGRESSIVE
DISCLOSURE

IN DESCENDING
ORDER

DATE M21059 KINGSTON OPEN SPACES
08.11.2022

PEDESTRIAN

WAYFINDING STRATEGY

2 H BB

CATEGORY Primary Secondary Surrounding Primary Secondary Tertiary Surrounding
NAME Destinations Destinations Destinations Destinations Destinations Destinations Destinations
EXPLANATION Local Government May include major activity Other primary Major destinations/ Secondary spaces/ Minor destinations. Other primary
Areas, Major City centres, starts of or destinations surrounding facilities to be display by ~ destinations to be Display by open space destinations surrounding
Centres and other high intersections with other City of Kingston that are in area map and directional  display by area map and mapping or only whenin  an open space thatare in
profile attractors. cycle routes/trails, and close proximity messaging directional messaging close proximity close proximity
major services/precincts only whenin close
proximity
MESSAGING — Cheltenham — Bay Trial — Brighton Beach — Public Toilets — Other Open Spaces — Walking trails Some to be display by
EXAMPLES Shopping Centre — Train Stations close by context map and some to
— Bus Stops be included in directional
— Activity Centre messaging for users

leaving the site:

— Steam Locomotive
Society of Victoria

ASPECT Studios
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Best Practice
Precedents

Adelaide Park Lands & City Wide
Wayfinding Strategy

Background

ASPECT Studios in collaboration with Studio Binocular developed a kit-
of-parts approach for the Citywide wayfinding signage, providing Council
with an adaptive and flexible system suitable for both parks, open spaces
and urban conditions. A key design driver was the capacity to collocate
panels on existing street furniture and infrastructure reducing visual
clutter and minimising implementation costs.

The visual language and look and feel of the signage including mapping,
delivers an information system that is long lived and resilient to the recent
and future changes as the city grows and evolves.

Principles

Utilises a kit-of-parts approach to sign manufacture that delivers cost
effective and easily updatable family of elements

Hierarchy of information: gradually and logically sub-divides areas into
smaller and smaller chunks

Information is colour coded for pedestrians and cyclists and sized and
weighted to the particular audience needs

Physically accessible and inclusive

Utilises clear and simple mapping with walking times and distances to
aid and encourage walking

Colour and contrast: The signs and maps use high contrast colours
for optimum legibility

Fitting the product to the place: The system needs to create a balance
between fitting into the streetscape and having enough presence to
be useful

Open space and urban material palettes are sympathetic to their
context and situation

To
Greenhill
Road
0BS5S km
2 min

U

Unley

2 km
8 min

DATE
08.11.2022
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Best Practice
Precedents

City of Bayside
Wayfinding Strategy

Forl Phillig fay
-

e | B

Background Principles

Nuttshell completed a comprehensive signage strategy for Bayside — Comprehensive and consistent suite of signage for both, wayfinding
Council including wayfinding, regulatory and interpretive signage and regulatory information.

throughout Ricketts Point and Beaumaris. The signage includes entry — Hierarchy of information: gradually and logically sub-divides areas of
directions, clear advice around regulations such as on/off leash times information.

for dogs and educational interpretation. Locations were chosen to give — Colour and contrast: The signs use high contrast colours for optimum
maximum public exposure and minimal disturbance to native vegetation. legibility

— Open space and urban material palettes sympathetic to their context
and situation
— Mapping Style: simple and clear design

ASPECT Studios
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Best Practice
Precedents

Mosman
Signage Strategy

Clifton Gardens
Car Park

Background

After completing a municipal signage review and analysis, ASPECT
Studios developed a contemporary suite of wayfinding signage for the
Council which has a consistent brand application, avoids over-regulation
and implements a systematic location placement.

The signage system needed to withstand both coastal conditions and life
cycle in public parks and urban centers.

A hardy material palette of wood, juxtaposed with anodised metal framing
and aluminium substrate formed the base of the new signage.

A unique system of patternisation was developed for each sign location
type: urban, park and coastal. These patterns were either routed into the
timber framing, printed onto sign fronts, or perforated into large panels.
Resulting in tactile links to periods in Council history, a sign-type and
location identification system and a method of visually lightening signage
appearance.

Clifton

Principles

Patterns create a link to the history of the site adding character and
unigueness to the area

Utilises a kit-of-parts approach to sign manufacture that delivers cost
effective and easily updatable family of elements

Hierarchy of information: gradually and logically sub-divides areas into
smaller chunks

Physically accessible and inclusive

Utilises clear and simply mapping with walking times and distances to
aid and encourage walking

Colour and contrast: The signs and maps use high contrast colours
for optimum legibility

Open space and urban material palettes sympathetic to their context
and situation

DATE
08.11.2022

M21059 KINGSTON OPEN SPACES
WAYFINDING STRATEGY

| Mosman
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SMART City

Integration with Technology

Developments in smart phone
capabilities and software may offer
additional layers of wayfinding

and interpretation for audiences
navigating precincts.

As smart-phone mapping technology
becomes more ubiquitous, access

to detailed journey planning and
navigation services will mean less
reliance on physical signage.

The relationship between the digital
and physical worlds will become
more enmeshed and responsive to
individual needs.

Barcelona, Smart City

Listed in Europe’s top five ‘smart’ cities, Barcelona offers a
comprehensive, city-wide program to provide users with local
information.

To experience a virtual Barcelona through the physical one, users may
access digital content at numerous access points and through various
contact-less technologies including NFC (Near Field Communications)
and QR (Quick Response) Codes.

By integrating technology into the urban infrastructure, the dissemination
of information will become ubiquitous.

Barcelona 'Smart City' Nearfield Communication (NFC) in situ with smart-
phones. Source: http://lameva.barcelona.cat/contact-less/en

QR Codes

Accessible via a smart-phone’s connection to the internet, enabling great
opportunities to integrate online mobile technology with Council signage.
This is especially relevant with the development of cultural and heritage
walks around the City.

Quick response (QR) codes can be integrated onto physical signage
to take users to online content which supports the on site messaging.
It is important to consider what information will be housed online.
Opportunities include:

— Online walking trails (e.g. a ‘Historical Walk’).

— Translated sign information for tourists.

— Links to online wayfinding for seasonal events.

— Audio versions of information for people who are blind and have low
vision, cognitive and intellectual disabilities.

QR codes might be better incorporated to signage as stickers to allow
flexibility for future changes. Some links to information might change with
time or would required regular updates, i.e. timetables for the use of parks
and reserves by sporting groups.

Itis important to remember the end user’s experience when including QR
codes on signage. Ensure that the online resource provides them with
useful information beyond what is already available on the sign. Similarly,
using a QR code to simply link to a council website is not overly helpful for
users and should be avoided.

Consideration should be given to ensure online resources are suitable
for viewing on mobile devices. Responsive websites which have been
specifically designed to be viewed on mobile devices work best - as
opposed to mobile apps which are tailored to one particular platform
(e.g. iPhone apps). Links to websites using Flash technology should be
avoided as they are not supported by iPhones or iPads.

We recommend adding QR codes to signs using laser-cut vinyl, so they
can be easily removed and/or replaced as required.

City of Amsterdam'’s signs linking QR Codes to the ‘| Amsterdam’ mobile app.
Source: www.edenspiekermann.com/blog/posts/explore-a-different-Amsterdam

Near Field Communication

Near Field Communication (NFC) is a form of contact-less
communication between its electro-magnetic field and devices like
smart-phones in creating opportunities for users to access tools and
information to aid their proposed journey. NFC technology allows users
collect information wirelessly via smart-phone* through a close proximity
transaction.

By integrating NFC throughout the signage family, users can gain access
to valuable audio/visual tools that will aid their journey.

In essence, NFC can be used in turning smart-phones into educated tour
guides, and visitors may see and hear relevant information about what
they're looking at.

This enables a non-linear path for self-guided tours and offers extra
information for those who seek it.

*Note: Apple iPhone 6 and above can read NFC tags with an app and the latest iPhones -
iPhone XS, XS max and XR can read NFC tags without needing to download an app. All the
latest Android smartphones can scan NFC without an app but there are a few older models
that do not support NFC. This may provide accessibility limitations and should be monitored
and considered before integrating this technology.

More information may be found at:
www.nearfieldcommunication.org/how-it-works.html
http://www.nfcworld.com/nfc-phones-list/#rumoured

A person tapping their smart-phone to a NFC
enabled advertisement.

DATE M21059 KINGSTON OPEN SPACES 7
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Augmented Reality (AR)

By the end of this decade AR will be embedded into most smart phones
and will change the way we view and receive information. Wayfinding

is one such practice that will benefit greatly from a more intuitive and
immersive user experience. Google Maps has begun testing a richer AR
experience that uses visual prompts to guide users through spaces.

Augmented reality may improve functional vision in people that are blind
or low vision by translating spatial information into colour-coded, high-
contrast visual patterns. Audio prompts may also be used to give objects
and/or areas the ability to have simple audio cues.

Heritage Applications of AR

Digital historic and interpretive story telling has developed quickly over
the last few years bringing opportunities to integrate digital experiences
to provide story telling and enhance the visitor experience within a
municipality.

The project by Brother and Sister (London) for the Museum of London,
utilises augmented reality to composite archival photographs over real
word locations via an iPhone application. This has brought historical
London to light and encourages users to explore the city and its history in
an engaging and immersive way.

This is an interesting example of how the City's many cultural and
heritage stories could be revealed without the need for physical clutter
like signage.

L ]

Source: https://segd.org/digital-wayfinding-apps
‘iPhone Time Machine’, Brother and Sister for the Museum of London

N

1Y Gl |

Source: Burswood Park Board Digital Pilot Program (2020) by PMY

ASPECT Studios
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Benchmarks for Dual
Language Signhage

Swan-Canning Riverpark
Interpretive Signage

Point Walter, Bicton Baths, Heathcote and Brentwood, WA

For reconciliation and honoring the cultural
heritage of a site, there is the opportunity

to develop a hierarchy of singular and/or Weloome pancls depict sach location's

dual-naming for key locations that could be traditional Aboriginal name and story
incorporated into the signage together with (respectively); Dioondalup (place of white
L. sand), Kwoppa Kepa (beautiful water),
Aborlglnal artwork. Kooyagardup (place of the big nose frog) and
Kaalitj-ngort Koondaam (dragonfly dreaming).
Accompanying the interpretation is a traditional
welcome in language, and quotes from
Whadjuk elders.
City of Whittlesea
Gateway Signage, VIC
Welcome gateways into the City e 3 - -
acknowledges the traditional owners : AR - g— n .
of the land, accompanied by a s s — }cendalup‘
traditional welcome in their language _
and indigenous artwork. — RE ' B e ———

ki, T et P o Dons P [ ey W
e 1 T P ) B B B s ¥ e ey

Wiradjuri language signage

Parkes and Forbes hospitals, NSW

Mali Marambir Ngurang: to make better place
Lachlan was a project of the Lachlan Health
Service Culture and Arts Program, coordinated
by Arts OutWest at Parkes and Forbes

hospitals. mﬁ‘z’nyabang Hea 'th
The project involves key directional signage Ngurang_gu

around the hospitals written in English beside ﬂig‘aaoiou J”bllunma W l -
DD e i sled aLuwin
the Wiradjuri interpretation, which is then P&rm_fbr 5-’3 'f[e'?’ Argm

translated back into English. The project aimed 16 see inside :::e:ss-c :uhe :cepﬁqn Healthy mouth
to make the hospital spaces more inviting, less _P'Ea-"_‘? S2€ reception for SIS o hEy Please see reception for

) -~ appointme e appointments or to visit
daunting for Aboriginal people. pa d A e e

Health department

ASPECT Studios
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Review to Inform

In order to inform the development of Kingston's Wayfinding Strategy it was important to review
existing signage and understand the unique context of the municipalities Open Spaces and
Activity Centres. As such 23 reserves and Activity Centres across a range of scales, including
Major, Neighbourhood and Local centres were audited. These audits are summarised in the
following sections and used as the basis for the recommendations provided in this Strategy.
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AUDITED OPEN SPACES
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Kingston Heath
Reserve

Bricker Reserve

Turner Road Reserve

Le Page Park

Namatjira Park

The Grange Reserve

Keeley Park

Spring Road/Rowan
Road Reserves

George Woods Reserve

Long Beach Trail
Edithvale Recreation
Reserve

Chelsea Bicentennial
Park

Bonbeach Sports
Reserve

Carrum Roy Dore
Reserve

Patterson Lakes
Recreation Reserve

Regents Park

Doug Denyer Reserve

Walter Galt Reserve

The Gerry Green
Reserve

Dolamore Reserve
Mentone & Keith Style
Reserve

The Foreshore (13km)
including Bay Trail

Chain of Parks, Only
Elder St South Reserve
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AUDITED ACTIVITY CENTRES
@ PRINCIPAL

@ Southland

@® mAJOR

0 Moorabbin
Cheltenham
Mentone
Mordialloc
Chelsea

@ NEIGHBOURHOOD

@ Highettt

Westall

Dingley Village

Aspendale

Edithvale
4 ol
”.’!l|{"{€1‘.n"{.‘

. ¥ Carrum
Ky Sharough

© 0606060

@ LOCAL CENTRES

Follett Rd, Cheltenham
Warren Rd, Parkdale
Bonbeach, Nepean Hwy

Laura St, Aspendale

Thames Promenade,
Chelsea Heights

Centre Rd, Clarinda

ASPECT Studios




9 SIGNAGE REVIEW & RECOMMENDATIONS

Signage and Wayfinding
General Recommendations

DATE
08.11.2022
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WAYFINDING STRATEGY

Consistency

— Create a consistent style for signage to
enhance brand recognition and promote
awareness of the activity centres and
the broad range of open spaces and
facilities provided by Council. Develop
and implement a signage suite that
incorporates the recommendations of this
strategy.

— Create a consistent look and feel by utilising
same colour pallets, typography and
materials across all signage types.

— Create a signage design manual for all
signage assets across the municipality to
improve consistency and implementation of
future signage roll-out.

— Currently there are a number of different
and outdated signage styles in use,
reflecting past brand iterations. Many
signs are in poor condition which reduces
legibility. Develop an action plan to
implement new signage roll out across all
Council open spaces and activity centres.

— Position the Council logo in a way that does
not utilise as much signage real state for
pedestrian and wayfinding signage. These
typologies’ main role is to communicate
directional information, therefore the
logo should come as a tertiary piece of
information to identify the land manager.

Cultural Recognition

— For reconciliation and honoring the cultural
heritage of a site, there is the opportunity
to develop a hierarchy of singular and/or
dual-naming for key locations that could be
incorporated into the signage.

— Watermark graphics could be used to
incorporate indigenous artwork across
open spaces signage that are relevant to
the site history. Keep in mind artwork will
need to be simple and not interfere with the
legibility of the text.

— Thereis a great opportunity to embed the
municipality’s Aboriginal Heritage into
interpretive signage design, this would
require consultation with the Bunurong
Land Council Aboriginal Corporation.

Coherence

— Provide directional signage at all main
decision points towards destinations.

— Create a signage system that includes
different signage typologies for all
purposes.

— Provide a clear overview of signage
typologies, their use and purpose to
facilitate detailed implementation.

— Future signage and wayfinding needs to
be cohesive across the municipality, whilst
addressing the individuality and unique
character of open spaces. This can be
achieved through the signage materiality.

— Develop a library of pictograms to be used
across all signage within the municipality
and open spaces. Make sure pictograms
and messaging are consistent, use
internationally recognised symbols which
are useful at large and small scales for
wayfinding maps.

Legibility

Ensure signage is always free of visual
obstruction like overhanging vegetation and
street furniture.

Create a wayfinding system that meets the
needs of all activity centres and open space
user types.

Incorporate directions to nearest public
transport, public toilets and other main
destinations surrounding the open space or
activity centre.

Establish a clear hierarchy of information that
is consistent across all signs.

Ensure scaling of signage and text is readable
by pedestrians and drivers as required by
using large and legible sans serif font.

Include wayfinding ‘heads-up’ maps at
activity centres major decision points and
pedestrian entry points to large/complex open
spaces. These are great aids of navigation for
pedestrians.

Simplify regulatory information and consider
other technologies (i.e QR Code to provide
extra information for beach dog regulations) to
avoid signage clutter.

Create signage designs that follow best
practice wayfinding conventions. This should
include the use of universally understood
pictograms and time and distance information.

Use short and simple messaging to allow for
those with vision impairment and language
barriers.

Flexibility

— Create new signage typologies that allow
flexibility for different scenarios or needs
(Pole mounted panels, wall mounted
directional, surface graphics, etc)..

Accessibility

— Prioritise wayfinding information to aid
in journey planning, route assurance and
decision making.

— Signage should cater for all, especially
those who are new to a site, whilst
providing a sense of attachment and
belonging to the place.

— All colours combinations selected for the
signage system should achieve a contrast
level of 70% and over. Some colours
currently selected don't aid legibility of the
information.

— Create simple layouts that are consistent
and logical.

— Place text horizontally where possible, left
aligned, well spaced and of an appropriate
size.

— Limit or eliminate the use of ALL capitals,
italics and underlining for better readability.

— Make graphics clear and legible.

— Use strong contrast between typography
and background colours.

ASPECT Studios
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Signage and Wayfinding
General Recommendations
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— Vehicular and pedestrian entries — Formalise walking and cycling trails as an — Increase amenity along key routes in — Consider the use of open spaces large — Consider the use of activity centres large — Phase out existing and old (worn or

are the interface with the sites for
arrivals, and as such should deliver
a strong council brand presence
and clear site identification.

Ensure scale, hierarchy of
information and branding elements
are consistent, coherentand ata
suitable scale for the different users.

Place all site identification signs
at or near car park entries and
pedestrian entries to clearly direct
users.

Update signage to simplify palette
of colours, consolidate and

simplify messaging in line with
recommendations in this document.

Ensure signs are perpendicular to
the user line of movement.

Where the car park entrance is
located on a main road with speeds
higher than 60km/h, use advanced
vehicular directional signage prior
to car park entry points to allow
enough time for decision making.

important part of wayfinding within activity
centres, open spaces and the municipality
in general (mainly through the future
development of the Chain of Parks trail
network) so that they are used not just for
recreational purposes but also for active
transport. This will involve the integration
of relevant trail information into mapping
and wayfinding signage, so that people can
access the information on the ground.

between open spaces, activity centres
and other destinations. Higher amenity
combined with wayfinding promotes
activation and movement.

— Integrate passive wayfinding into future

initiatives and project works such as
reduced road speeds, widened and paved
footpaths/cycle paths, zebra crossings,
pedestrian lights, avenues of trees, etc).

walls/fences to create interpretive signage
to engage community and promote
awareness and understanding of biological
diversity, ecological processes, and the
values of bushland areas and open spaces.

walls/fences for placemaking artwork to
create vibrant and friendly sites.

damaged) signage once a consistent
typology design is provided.

— Clean signage of graffiti regularly to

discourage behaviour.

ASPECT Studios
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Open Space
Passive Wayfinding

Passive wayfinding can be treated in
a variety of ways, either marked or
unmarked. Most wayfinding within
the open spaces is passive and
determined by footpath locations.
Some connections are marked by
painting on roads (i.e Bay trail SUP
road crossing at car park entries),
however other sites lack marked
crossings/connections to prioritise
pedestrians and cyclist.

There is an opportunity for more
consistent approaches to passive
wayfinding by integrating it into the
open spaces and the municipality’s
quality footpath environments.

Recommendations

— Use passive wayfinding techniques to direct people
along desire lines or to key destinations. It generally
can direct people in areas where there are no or
minimal mapping or active wayfinding (directional
arrows).

— Passive wayfinding can formalise informal street
crossings (i.e. across two open spaces) and provide a
protected zone for pedestrians and cyclist.

— QGive priority to pedestrians and cyclist as oppose to
motorist.

and Rowan Rd. Playground and Woodland Reserve. However
this is the most direct route to connect the spaces.

Open Space
Active Wayfinding

Active wayfinding signage is limited
within the open spaces, however
there are many opportunities to
integrate active wayfinding. Active
wayfinding is best located at key
pedestrian and cycle arrival points to
the open spaces and decision points
within the trail network.

The following pages have a more
detail review of each signage
typology found within the sites.

Recommendations

— Provide directional signage at all main decision points.

— Place signage where possible with existing
infrastructure to avoid signage clutter.

— Prioritise the implementation of active wayfinding
for key pedestrian and cycle paths to connect open
spaces and other destination within the municipality by
formalising primary trails.

DATE M21059 KINGSTON OPEN SPACES 35
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Lack of directional signage at decision points within the trail
network. Opportunity to create pole mounted panels that
could cater for both cyclist and pedestrians.

Opportunity to co-locate directional signage on bins or
poles/lamps that are placed at decision points..

ASPECT Studios
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Vehicular Wayfinding
and Car Parking Signage

Currently there is no formal signage
suite and style for vehicular
wayfinding to direct users to car park
entries and provide car park entry
conditions and open space tenants
information.

Recommendations

— Consider the creation of a vehicular wayfinding
signage suit that includes advance directional signs
for vehicular users to identified Open Spaces car park
entries points.

— Consider the creation of welcome/entry signs suited
for vehicles at car park entry points including parking
conditions, hours of operations, etc.

— Remove old signage as new signage gets roll out.

Precedent example for car parking entry signs.

Example of existing advance directional signage for vehicular
users to indicate entrance to car parks.

NOW OPEN |

Example of existing car park entry sign to indicate parking
conditions.

Vehicular & Pedestrian
Identification Signage

The municipality has a varied

array of Open Space identification
signage. There is an opportunity to
create a consistent look and feel by
formalising sighage guidelines for
these typologies based on the best
precedents within the municipality
for the future roll out of signage.

Recommendations

— Consolidate the amount of signage typologies to only
include the necessary signs that can be consistent and
used for all purposes.

— Limit the amount of fonts and colours used throughout
the signage family to form a harmonious signage and
wayfinding language.

— Place identification signs at both pedestrians and
vehicles entry points to open spaces making sure
signage is placed perpendicular to user’s line of
movement.

— Remove old signage as new signage gets roll out.
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Bespoke Landscape Open Space Car Park Entry
Identification sign. It uses a different style to anything else
found in the municipality.

: NOLSDNDI |

|
R

\ Hib‘aH

Large Open Space Car Park Entry Identification flag including
photograph of park. It uses green background.

ASPECT Studios
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Vehicular Entry Vehicular Entry
Identification Signage with Tenants Identification Signage with Directional

These signs vary in design and
composition depending on age, some
are more legible than others.

The most current use of black

The following images show open
space signs aimed at motorist at
car park entries to identify the open
space together with directional

background with white left align . e 1D NI information aim at both pedestrians et i R ,
text has improved readability of the 5 P B \ and drivers to direct users to facilities ahp e - Basnbea::h ]
tenancy information. 8 within the open space. i fi ' Reﬂ‘;‘;ﬁ;

i CHELLELA v.C W
€ FAVIION

A EINGETON NATURAL
FOURCE
oEpoy A

S - SES)|

Recommendations Recommendations

g o Haath

'_|
Cricket Club

— Consider the development of separate typologies
to target motorist and pedestrians to be placed at
corresponding entry points for the respective user
instead of combining the two where possible.

— Formalise Identification signage guidelines to create
consistency among all Council managed Open Spaces.

The use of the decorative font
in this example makes the
information less readable.

— Place signage at car park entry points perpendicular to

line of movement making sure signage is not obscure — Place signage perpendicular to the user line of

by fences, planting or any other elements. movement.
— Limit the amount of regulatory information displayed on — Formalise separate pedestrian entries and car park
this signs, making sure they are all relevant to each site. entries together with the corresponding signage

This will avoid an overwhelming amount of information
for the user to read.

typology for each user.

— Remove old signage as new signage gets roll out.

Older examples of Vehicular Entry Identification Signage
with Directional information for pedestrians.

The use of centred text make sign less legible to the user. Left align text
is best practice for better readability of the information.

ASPECT Studios
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Pedestrian
Wayfinding Signage

Entry Identification Signs

Pedestrian wayfinding signage is
limited and inconsistent. Where
there are instances of pedestrian
wayfinding, look and feel varies.
There is an opportunity to create
new signage typologies that better
address pedestrian wayfinding
through big areas of open space and
trails.

Recommendations

— Introduce appropriate signage typologies for different
needs. For example Mapped plinths with directional
information for larger open spaces, smaller bollards
with site identification and regulatory information for
smaller open spaces like pocket parks, consistent
directional fingerboards and pole mounted directional

panels for decision points within the open space. Fingerboards

— Place map information at optimal viewing heights.

Most current example
with mapping. Map
placement is too low.

Examples that include site identification, directional and/or mapping + regulatory information. All signs are inconsistent in look and feel. There is no hierarchy of information
defined. Signs are hard to read. Council logo uses a high percentage of the sign real state, not allowing much room for other information that is more relevant to this sign typology.

— Limit the amount of fonts and colours used throughout
the signs to form a harmonious sign type for
pedestrians.

— Formalise key pedestrian routes and trails within the
open spaces via signage and footpaths. It is important
for these trails to link up various destinations (if
possible).

— Direct users to public amenities. i.e. Public Toilets
— Replace faded and damaged pedestrian signage.

— Introduce pedestrian directional signage at all decision
making points of major connecting routes, to provide
stronger connections to other destinations.

VicRoads Community Facility directional fingerboard. This
signs can also be used by pedestrians to follow routes to
destinations. However their design is for vehicle users.

Example of trail fingerboard. It uses same style as VicRoads
community facilities sign. All Caps text is less legible and
does not provide timing to destination.

Example of Playground facility fingerboards. Bespoke shape
and different typography.

ASPECT Studios
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Pedestrian
Wayfinding Signage

Maps are critical elements to assist
active wayfinding. They can provide :
more detail than directional signs . (e T e ot ARG
alone, helping with journey planning b ~
about where to go and what to do.

Pryrral Park § b lewirrgeatkd

Mapping signage is limited, inconsistent or under-used across
the sites. There are only a few located in Spring Road/Rowan Rd
Reserves, Namatjira Park and The Grange Reserve. Where found, :
mapping was never placed as a heads-up map to aid navigation. bt e 3 T g ===
Presents an opportunity to introduce a consistent wayfinding
mapping system for pedestrians and cyclists to be used on
signage.

Recommendations

Precedent example for heads-up mapping including SUP and
surrounding roads..

Older examples of mapping

— Create a consistent wayfinding mapping that includes
destinations, pictograms, and pedestrian, cyclist and
road networks to help navigate sites.

— Introduce heads-up mapping signage at all major
pedestrian entries and car park interfaces to open
spaces to ease navigation and identify on/off-leash dog
zones.

— All maps should incorporate consideration of principles
for accessible print and include accessible features of a
place to aid people with disability or vision impairment.
It is important to follow these print guidelines:

* Information easy to locate and placed at optimum
viewing heights.

* Layoutis simple, consistent and logical.

* Asans serif font has been chosen.

* Textis horizontal where possible, left aligned, well
spaced and of an appropriate size.

¢ Leading (spacing between lines of text) and kerning
(spacing between letters) is adequate.

* Use of capitals, italics and underlining is limited or
eliminated.

¢ Graphics are clear and legible.

» Strong contrast between the typography and the
background.

* Information does not rely solely on graphics.

¢ Pictograms have descriptions underneath.

ASPECT Studios
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The Foreshore & Bay Trail
Pedestrian Signage

Beach Identification signage is used
to identify entry points to the beach
and provide users with regulatory
information.

All signs with maps do not use heads-
up maps making it harder for the

user to understand their boundaries.
Certain signs are damaged and need
maintenance.

Changes in on/off-leash Dog
regulations through the year are

for the sand area only, as all paths
need to be on-leash. Location of this
information might be better placed
closer to the sand entry points.

Recommendations

— Create a unified look and feel for trail signage.

Signs have an overwhelming amount of information. Improve
hierarchy of information and colour usage. Mapping is not
placed according to the way user is facing.

Example effective entry point surface graphic that clearly
identifies the regulation. Could be improved by using
Sentence case instead of ALL Caps.

Map scale does not provide much inforamtion about
surroundings.

— Auvoid signage looking overcrowded at entry points
to the beach. Create a hierarchy of information that is
easily understood by users of all ages and accessibility.

— Introduce heads-up maps to aid navigation.

— Update National Aquatic signs following the most
up to date guidelines and simplify the hierarchy of
information.

— Investigate surface graphics to communicate dog
regulations on the sand areas. Possibility of including
a QR code that will take user to more detailed
information.

— Consider the inclusion of surface graphics for
directional signage along the Bay Trail SUP or the
possibility for linear maps to aid navigation.

ASPECT Studios
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Long Beach Trail
Pedestrian Signage

There is no consistency among
signage along the Long Beach Trail.
Signage is outdated and in poor
conditions.

Recommendations

i Thank you for vishiing

%  Bicentennial Park
Chelpen Pany Club 400m P
Patiervon River  1600m 4+

— Create a unified look and feel for trail signage.

— Create a hierarchy of information that is easily
understood by users of all ages and accessibility.

— Introduce linear maps to aid navigation.

— Investigate the possibility of unifying the signage
system between Bay Trail and Long Beach trail to
provide a consistent wayfinding approach.

Trail head straddle using recycled materials that still look
in good condition. The use of ALL Caps and centered text
makes information less legible to the user.

Example of old trail identification bollard. Vertical text makes
information less accessible to the user.

Open space identification sign with directional information
along the Beach trail. Different style to trail-head straddle.

ASPECT Studios
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Cyclist Wayfinding
Sighage

There is a lack of wayfinding
information for cyclists. There is the
opportunity to develop a wayfinding
strategy for cyclist across Kingston’s
cycling network.

Signage could be placed on paving,
existing infrastructure or as new
signs (i.e. poles and bollards). This
would enable the formalisation

of cycling routes. The addition of
signage typologies to the system
would improve flexibility on the
implementation of wayfinding
signage for cyclist.

Recommendations

— Consider the development of a Cycling Wayfinding
Signage Strategy across the Kingston's bicycle
network.

— Formalise key cycle routes within the municipality via a
cycle maps trail that maps out key routes and identifies
where main decision points are to place directional
signage.

— Create wayfinding signage typologies for cyclist
including paving signage and line-marking along
routes to aid cyclists navigation. Gravel SUP will need
freestanding wayfinding signage while paved SUP
could have surface graphics wayfinding.

— Introduce cycling wayfinding which is consistent
across the municipality and easily identifiable.

out of the blue background. However does not provide
distance.

DOCKLANDS 1km |
CBD 2km

Precedent example for surface graphics wayfinding.

Finger pointer for cyclist best example with bicycle reverse

Shared Path Guidance Signs
or Behavioural Sings

Shared paths are areas open to the
public that are designated for use by
both pedestrians and cyclist. They
should not only provide wayfinding
signage, but also behavioural signage
for both users to understand their
expected behaviours and roles for
everyones’ safety. The system should
encourage both of them to behave

in a predictable and co-operative
manner. Currently there are not many
examples of this signage typology
around Kingston.

Guidance signs should communicate four key behavioural

messages to path users and they can be used singly or in groups
o suit each shared path situation:

1. Keep left when using the path;
2. Warn other path users on approach and overtaking;
3. Move off the path when stopped; and,

4. Walkers control your dogs.

Recommendations

— Create a set of signage designs based on best practice
precedents from other Councils to implement across
all shared user paths.

— Develop simple graphics and messages directed to
both users, cyclist and pedestrians, in a possitive and
friendly tone.
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KEEP LEFT | APPROACHING
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i
MOYE OFF PATH CONTROL
WHEN STOPPED YOUR DOG

Traditional behavioural sings. Refer to Cycle Notes Shared
Path Behavioural Signs by VicRoads.

Precedent surface graphic decals by Monash City Council.

ASPECT Studios
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Dog on/off-Leash
Regulatory Signage

A significant majority of signage is
for regulatory purposes, mainly to
determine dogs on/off leash areas.
In most instances, regulations are
grouped together providing multiple
regulations in one location avoiding
signage clutter, however some
messaging seems unnecessary for
some locations. i.e. No horse riding.
Different variations represent a ad-
hoc family of signs.

Recommendations

— Limit the amount of fonts and colours used throughout
the signage to create a consistent system.

— Clarify messaging in an easy to understand hierarchy
avoiding unnecessary regulations that are not relevant
to specific open spaces.

— Place fence mounted panels on side of gate openings
if possible.

— Investigate simpler graphics to display information
(local laws or dog park locations). QR codes could be
used in this instance to direct users to more detailed
information.

— Integrate pedestrian wayfinding maps onto existing
regulatory signage placed at open spaces entry points..

— Consider the creation of natural landscape barriers
(i.e. planting, fences) between off and on-leash zones
to better manage entry points to each section. This will
aid to identify the locations for this sign typology and
avoid over signing open spaces with regulations which
diminishes amenity.

b

Wi

e
L

Various examples of existing designs and materials variations. The use of white
against orange has a low LRV making information hard to read.

General
Regulatory Signage

There is a significant amount of
regulatory signage across the sites.
The visual style and ‘tone of voice’
varies among existing signage from
friendly and casual to a harsh legal
tone.

A friendly and welcoming messaging
tone would help to provide a more
positive experience for users.

DATE
08.11.2022

USERS
WELCOME

INTERFERE
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Recommendations

— Limit the amount of fonts and colours used throughout
the signage to create a consistent system.

— Update templates to simplify and consolidate
messaging and colour palettes.

— Where practical, always incorporated regulatory
information into facility identification signage.

— Simplify messaging to incorporate universal
pictograms and reword messaging to be more positive
and consistent.

— Review messaging and rules that cannot be regulated
or when the problem no longer occurs.

— Develop an action plan to review, remove and replace
outdated and redundant signage.

Help protect (g
our wikdiife
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Interpretive
Signhage

There is an opportunity to promote
and facilitate community awareness
and understanding of biological
diversity, ecological processes,

and the values of bushland areas

and also tell the ‘stories’ behind the
locations, history and naming of the
open spaces to provide a context and
connection to place and community.

QR Codes included in interpretive
signs, offers the opportunity to
integrate digital experiences to
provide story telling and enhance the
visitor experience and link to further
information about sites or stories.

Recommendations

— Aside from artist commissioned works, update signage
typologies to be consistent with the open space
signage family.

— Locate interpretive signage in suitable locations
mindful not to interfere with identification and
wayfinding signage needs and in places where users
can come close to the sign to read the information.

— Utilise large walls/fences to create engaging
interpretive signage and update existing kiosk graphic
information to better engage community and promote
community awareness and understanding of biological
diversity, ecological processes, and the values of
bushland areas.

Freestanding large interpretive signage. Examples with consistent
look and feel. Could be improved by creating a simpler construction
method and design, utilising a consistent colour palette, reducing
Council logo scale and using white text in dark background panels
to improve readability for outdoors.

look and feel. Could be improved by reducing Council logo scale and
utilising white text on dark background to improve legibility.

" e ; 1&%& Hi

Freestanding small interpretive signage. Good examples with consistent

Public Art
Sighage

The City of Kingston is committed to
continuing the public art program,
which reflects and celebrates its
history, stories, cultures and sense of
place through ephemeral, temporary
and permanent public art.

The proposed signage strategy

will support this commitment with
signage that acknowledges the
artist/s, Traditional Custodians and
Elders of the land, funding bodies, a
brief description of the work and a
QR code for the public to learn more
about the piece.

Public art refers to art in any medium that has been planned and
executed with the specific intention of being sited, performed
or staged in the public domain. It may be a commissioned work
by professional artist/s or a community inspired collaboration
between an artist/s, multi-disciplinary teams and members of

a community. Some examples include; sculpture, monuments,

memorials, mosaics, murals, paintings, new media, land or earth
art, kinetic works, functional art such as street furniture.

Recommendations

— Create standards for the use of City of Kinston logo,
typograpgy and background colour to make signage
legible and consisten.
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Example at Westall Library and Community Hub. No visible
plague to acknowledge artist and provide information. Plaque
could be attached to art piece or inserted on the ground.

Old public art example. Text size is small and sentences are
long making the signs hard to read.

ASPECT Studios
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Public Toilets
Identification Signage

These signs vary in design depending
on age, some are more legible

than others. The example with

blue background and white text

has improved readability of the
information.

This typology is not part of the
scope, however the following images
provide an overview of Council’'s
sighage assets.

Recommendations

— Formalise signage guidelines to create consistency
among all open spaces public toilets.

— Select a unifying design from best precedents from
existing signs to be implemented across all public
toilets to improve amenity.

— Assignage overhaul should be included in the soon to
be developed public toilet strategy.

— Develop All-gender toilet signage.

A mbulant
Taiket

Female Toilet RH
Baby Change

Best precedent example at Namatjira Park using a consistent

approach an a high LRV between text and background.

I casa of laulls o to
report any damage
please contact

1200 453 154

Examples of door identification signs.

DATE
08.11.2022

Facilities
Conditions of Use Signage

Kingston open spaces offer a
varied array of facilities for public
used. There is an opportunity to
create a consistent look and feel
for the conditions of use signage by
formalising guidelines based on the
best precedents within the sites for
future roll out of signage.

This typology is not part of the
scope, however the following images
provide an overview of Council’s
signage assets.

Recommendations

— Formalise signage guidelines to create consistency Yl e T
across all open spaces if possible. DOLAMORE RESERVE
: ATHLETICS CENTRE

— Integrate signage into existing infrastructure where
possible.

— Limit the amount of fonts and colours used throughout.

M21059 KINGSTON OPEN SPACES 45
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PLIASE TAKE CANE WHEN ENTERING -
AND MOVINES ARDUND THE CENTRE

®
i3
-h.*_

The track i Jor fhhetics purposes anly
el iy rol suitable $or rickng of Bcycled.
scncters, skintsboseds and roller bides

Wabch sl For maowineg artieles and the
thitwing o SpeTiing mplements

Spikes st be Pyramid v Chrisimas
Trae type i & maemern of 7rmm

T mrerune frack wwear, lanas | B2

arn nat by be wied ar 1raining

Plewse respect becel residents when
endirg, usasy and lereg T (Em

Ak for i o S et
L

J Best precedent examples from existing signage.
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Historical
Markers

Historical markers including
monuments can enhance
understanding of the unique history
and identity of the place, the people
and the events associated with the
location.

The following are Council's guidelines for the installation,
placement of historical markers:

— Historical or other information is relevant to the site/location
proposed

— A monument must be for an individual, community or
Association strongly linked to the City of Kingston and its
history or the history of the lands of the City of Kingston.

— A marker must be for a significant anniversary of an event
unigue to City of Kingston and of significant local context.

. - o Best precedent examples of historical markers design and installation.
— Design specifications for historical markers, monuments or

plagues are to be relevant and applicable to the site,

— Historical markers may be subject to planning approval or
infrastructure improvements within the open space.

Council has no obligation to preserve a previously established
commemorative place/object in the event of any future relocation
or demolition that may occur at a particular site.

Naming of a place as a memorial function is considered within
the Naming Policy Feature Policy and Guidelines.

Recommendations

— Select a unifying design from best precedents from
existing signs to be implemented across all open
spaces for future roll-out of Historical Markers.

ASPECT Studios
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Activity Centres
General Recommendations

Placemaking
opportunities

improved
amenities

Inconsistent Obscure signage

s %

All Activity Centres

— Currently there is a lack of wayfinding

Principal Major Neighbourhood Local

gateway signage for large activity centres — Liaise with Westfield Shopping Centre to — Some activity centres's gateway — Consider a review of activity centers category — Consider the installation of a double side

signage when different users arrive to

the centres. The majority of signage

is Public Transport Victoria, outdated
Council plinths (i.e. Chelsea), VicRoads
and community facilities fingerboards
which lack local information and decision
points connectivity to destinations such
as public toilets, public carparks, beaches,
open spaces, retail areas and community
facilities.

— Based on the recommendations and work

of this strategy, ensure a detailed site
analysis including decision points and
user circulation patterns is undertaken

for each site to determine final signage
locations and messaging schedules before
manufacturing signage.

— Create a consistent signage design for

vehicular directional signage based on
standard traffic management signage. (i.e.
Standard blue P signs).

— Consolidate gateway identification signage

look and feel.

— Review all primary and secondary vehicular

entry points to install/update gateway
identification signs ensuring signage is
visible and placed on appropriate locations
at the boundaries and not obscured by
other street elements (trees, traffic signage,
traffic lights, lighting poles, etc). Ensure

is single sided to avoid confusion for users
leaving the centre.

Identify major arrival points into activity
centres (e.g. train stations, major bus stops
and main public car parks) for the installation
of pedestrian mapped plinths signage on the
interfaces with main footpaths or routes.

Identify best routes for people with limited
mobility in between arrival points and major
destinations/facilities to ensure routes are
accessible.

Create a set of signage design guidelines for
all sub-branded Council facilities (i.e libraries,
aquatic centres, arts centres) to ensure
consistency and branding recognition among
all centres.

Ensure signage is always free of visual
obstruction like overhanging vegetation and
street furniture.

Consider planting trees through main
pedestrian and cyclist routes as a good
passive wayfinding tool and also to provide
shade and improve amenity. Some major
activity centres are lacking shade through
main routes making it difficult to walk/cycle
on hot days even though distances are
manageable. This would encourage active
transport.

develop a wayfinding strategy for Southland
Activity Centre. Currently the majority of
signs are by Westfield. The majority is to
provide parking directional signage into the
shopping centre or pedestrian signage at
train station to direct users to main building
entry.

Improve pedestrian connections to
surrounding destinations such as open
spaces and train station. Currently users
have to transverse Westfield shopping
centre car parking to access Sir William Fry
Reserve and train station.

identification signs are installed within

the centre and not at boundary entries.
Consider the removal and relocation of
these signs. There is an opportunity to
replace some of them with mapped plinths
for pedestrian wayfinding (i.e. Cheltenham
sign at corner of Station St and Charman
Rd, Mordialloc sign at corner of Main Street
service rd and Bear street)

Consider the improvement of links and
connections to key destinations within the
activity centre (i.e. lane way link to historical
Museum in Mentone or connection to pier
from retail centre in Mordialloc).

This could be achieved by installing
pedestrian wayfinding signage at decision
points and improving amenities by the

use of planting/trees, different forms of
placemaking such as public artwork/wall
surface graphics, lighting.

as the population grows. Some centres
such as Carrum are starting to feel as Major
Centres to the users due to the upgrades on
street scape, facilities and train stations.

identification sign to provide users traveling
by car the name of the center.

Pedestrian wayfinding is generally not
necessary at these centres as they are
small in nature and used primarily by local
residents.

ASPECT Studios
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Activity Centres
Passive Wayfinding

Most passive wayfinding within the
activity centres is determined by view
lines and/or landscape treatments.
Some centres feel disconnected
because of train stations and train
lines creating visual and physical
barriers to navigate the space

(i.e. Chelsea).

There is an opportunity to improve
pedestrian connections not only by
active wayfinding (signage) but by
utilising landscape treatments such
as marked pedestrian crossings,
paving and avenues of trees.

Recommendations

— Use passive wayfinding technigues (i.e. surface
graphics, wide footpaths with avenues of trees) to
direct people among carparks and desire routes to
destinations.

— Passive wayfinding can formalise informal street
crossings and provide a protected zone for users of all
abilities.

— Provide safe and protected street crossing zones in
the most direct routes between destinations where
possible.

DATE
08.11.2022
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Activity Centres
Arrivals and Active Wayfinding

Active wayfinding signage is limited
or non-existent within the activity
centres. Active wayfinding is best
located at public transport arrival
points, car parking interface with
pedestrian footpaths and key
decision points within the centres.

The following pages have a more
detailed review of each signage

typology found within the sites. Where to

from here?

Where do
| park?

Recommendations Most AC do not have vehicular directional information to Most arrivals at train stations and major bus stops lack wayfinding signage with mapping to direct users to destinations around the AC. Most
public car parks in a standard blue P signage design or 02 wayfinding is from PTV which has limited information about the attractions and facilities of the AC. Passive wayfinding generally guides
included in VicRoads wayfinding guide signage. the user to the pedestrian crossings, however there is no mapping near decision points to help the user navigate the AC.

— Create a vehicular and pedestrian/cyclist wayfinding
signage strategy for all centres (starting with Major
centres) to evaluate user routes and decision points.
This with the purpose of analysing where signage
is required at arrivals and intersections within the
centre’s boundary.

— Consider the creation of a SUP naming Strategy for
major trails in conjunction with a cycling wayfinding
strategy for the whole City of Kingston. This will aid
sighage messaging consistency and will help users
with active transport navigation to destinations.

— Review all vehicular arrival points into the centres.
Identify best locations for signage according to
lines of movement and view lines. Install and update
identification gateway signs at all locations ensuring
signage is placed on the left hand side of the road
not obscured by other street elements (trees, traffic
signage, traffic lights, lighting poles, etc) for better
legibility.

— Remove identification gateway signs that are located
within the center and not at the vehicular entry points.
This signs could be replaced with mapped plinths for
pedestrian wayfinding (i.e Cheltenham sign at corner of
Station St and Charman Rd, Mordialloc sign at corner
of Main St service road and Bear St)

ASPECT Studios
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LGA + AC Identification
Gateway Signs

In general there is no consistency for
the LGA gateway sings and there are
instances where the LGA boundaries
coincide with entry points into
Activity Centres. These scenarios
should be considered individually to
create a consistent signage typology
that combines both, the welcome

to Kingston but also the centre
identification to avoid signage clutter.

Recommendations

— Evaluate entries to create a consistent signage
approach that accommodates both, the LGA boundary
and the Activity Centre.

Tl

=
s
E
=

Examples of existing LGA boundary gateway sign. There are
inconsistencies in colours and font sizes.

Example of existing entry into
Patterson Lakes AC with both
singage typologies.

Activity Centre
Identification Signs

The current identification signage
for activity centres is inconsistent.
There are older typologies still in the
municipality that use the horizontal
branding and have fonts that are
not consistent with the branding
guidelines. Identification signage
should only be single sided for large
centres and placed at entries to the
the activity centre on the left hand
side of the road.

Recommendations

— Ensure signage to activity centres is single sided to not
confuse users if they are traveling out of the activity
centre.

— Remove old signage as new signage gets rolled out for
a coherent signage family across the LGA.

— Standardise the signage typologies templates.
Ensuring the scale of text, typeface choice and
graphics are all as consistent as possible.

— Look at ways of construction that reduces the need to
replace signage graphics.

DATE M21059 KINGSTON OPEN SPACES 51
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Examples showing existing variations to signage typology using
different typography, branding and size. Version with horizontal text is
better suited for readability than vertical text version. It accommodates
longer names however designs are outdated and could be improved.

ASPECT Studios
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Vehicular Car Parking Entry
Wayfinding Identification Signage

] |
Generally, VicRoads signage provide

good directional information to
Activity Centres, however once the

These signs vary in design and
composition depending on age, some
are more legible than others.

user arrives at the centre there is ) - £ | There is not set style for signs.
a lack of consistency of Gateway 1‘ carrum

Identification Signage and little to Patterson Lakes

none vehicular directional signage to Recommendations

i i NATIONAL WATER
pul?llc car [_)ark. entry pc.n_n.ts and/or A Te CENTRE
major destinations/facilities.

— Consider the creation of vehicular car park entry signs
for Council managed facilities and public car parks
including parking conditions, hours of operations, etc.

— Place signage at car park entry points perpendicular to
line of movement ensuring signage is not obscured by
other elements.

Recommendations

Example of VicRoads directional signage directing users to

— Undertake vehicular wayfinding signage strategies for
large centers to improve navigation to public car parks
and major Council facilities within the centres.

— Limit the amount of regulatory information displayed on
Activity Centres. this signs, making sure they are all relevant to each site.

— Remove old signage as new signage gets roll out.

g

T TRLA TN ]
¥ Cul® M ST
ikl -
a1 Lpleeei] PRGN FEELMESTE

i Fas FEA
Mauriy Mass EER
AN [hirp Pasiiag Fid e

Examples of advance and intersection directional signage to Examples of different signage in used for public car parks.
activity centre..
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Pedestrian
Wayfinding Signage

Pedestrian wayfinding signage is
limited and inconsistent. Where
there are instances of pedestrian
wayfinding, look and feel varies.
There is an opportunity to create
new signage typologies that better
address pedestrian wayfinding
through activity centres.

Recommendations

— Introduce appropriate signage typologies for different
needs. For example mapped plinths with directional
information for larger activity centres or wall mounted Examples including site identification, directional and/or mapping. All signs are inconsistent in look and feel. There is no hierarchy of information defined. Most current example (black plinth at Moorabbin) does not
maps for train stations arrivals, consistent directional provide mapping and does not follow best practice principles (i.e. Users should not be directed to destinations behind them)
fingerboards and pole mounted directional panels for
decision points within the streetscape.

— Place map information at optimal viewing heights.

— Formalise key pedestrian routes within the activity
centres via signage and passive wayfining to link public
transport, facilities and open spaces.

— Direct users to public amenities. i.e. Public Toilets

— Replace faded and damaged pedestrian signage.

— Introduce pedestrian directional signage at all decision
making points of major connecting routes, to provide
stronger connections to other destinations.

R

Most appropriate map scale for pedestrian wayfinding. It
should provide a 5min walking radius from user location. 02
Colour paletteand information can be simplified for readability.

Inappropriate map scale for pedestrian navigation. Consider
the removal of this signs.

Map scale is more of a context map. It should be simpler in
detail and go together with a heads-up map.

ASPECT Studios
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Beach Interface
Pedestrian Signage

Same issues as the Foreshore open
space.

Recommendations

— Refer to page 40.
— Consolidate signage for reserves entries next to beach

access.

ULLIN
Resarve

PETER SE

-

— Place beach regulations only at beach access points

where information is more relevant.

Consolidate entry signage with relevant information. Beach
access signs should be placed only at beach access point.

Example of directional signage to public toilets. Ensure signs
are visible from both sides: beach side and car parks side.

DATE M21059 KINGSTON OPEN SPACES 54
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General
Regulatory Signage

There is a significant amount of
regulatory signage across the
centres. The visual style and ‘tone of
voice’ varies among existing signage
from friendly and casual to a harsh
legal tone.

W o e

e well b 3t olelted

(R [T R )
Bl e
-

A friendly and welcoming messaging
tone would help to provide a more
positive experience for users.

Recommendations

— Limit the amount of styles used throughout the signage
to create a consistent system.

— Update signs to simplify and consolidate messaging
incorporating universal pictograms and reword to be
more positive and consistent.

— Where practical, always incorporated regulatory
information into pedestrian wayfinding plinths.

— Review messaging and rules that cannot be regulated
or where the problem no longer exists.

— Develop an action plan to review, remove and replace
outdated and redundant signage.

Examples of regulatory panels pole mounted. There is an abundance of
“Alcohol free zone" signs with different design variations. Create
consistent templates and pictograms to be applied across the
municipality and remove outdated signage.

ASPECT Studios
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Interpretive
Sighage

There is an opportunity to
consolidate and create a
standardised templates for
interpretive signage at activity
centres. Exceptions could be made
for areas of significance.

QR Codes included in interpretive
signs, offers the opportunity to
integrate digital experiences to
provide story telling and enhance the
visitor experience and link to further
information about sites or stories.

Consider redesigning interpretive signs with a a simpler construction method an
position them at locations where they are not obscure by street furniture and where the
user can take the time to approach and read the information.

Historical walking trail at Mentone provides a good start for a combination of physical signage with digital information,
however signs are placed too low not at optimum viewing heights, making them difficult to read.

Recommendations

— Create a consistent family of sign for application in the
activity centres.

— Aside from artist commissioned works, update signage
typologies to be consistent with the activity centre
signage family.

— Locate interpretive signage in suitable locations
mindful not to interfere with identification and
wayfinding signage needs and in places where users
can come close to the sign to read the information.

— Ensure interpretive signage is maintained and cleaned
regularly.

— Ensure text is readable on signs if placed below the
recommended viewing heights. When placed on the
ground, text size needs to be large and word count
reduced.

— Consider using materiality that is symbolic to the site.
— Avoid complex construction.

— Refer also to recommendations for open space on
page 35.

ASPECT Studios



Building / Facility
Identification



9 SIGNAGE REVIEW & RECOMMENDATIONS

Building / Facility
Identification Signage

The municipality has a varied array
of facilities identification signage.
There is an opportunity to create

a consistent look and feel by
formalising sighage guidelines for
these typologies based on the best
precedents within the municipality
for future roll out of signage.

This typology is not part of the
scope, however the following images
provide an overview of Council’s
sighage assets.

Recommendations

— Formalise building/facility identification signage
guidelines to create consistency among all Council
managed facilities.

— Create a set of signage design guidelines of all external
and internal signage.

— Integrate signage into existing facades where possible
as shown in adjacent examples.

— Limit the amount of fonts and colours used throughout
the municipality to form a harmonious signage and
wayfinding language.

— Phase out old signage for new signage as older
signage deteriorates.

— Inthe signage design guidelines create clear criteria
for the use of backlit building signage
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Surface Mounted

Corrum \“

Family and Children's Centre

1w
[T

al & oy
B .

Examples of facility identification signs that provide good
readability. Title Case always be used to improve legibility
and consistency with other signs.

Examples of facility identification signage written in Title
J Case and with high LRV for good readability. Good precedent
for future signs however different font weights were used.

Example for facility with sub-branding.

OORABBIN
OREDIENCE DOG CLUB

[ Melaleuca Activity Hub

Example of open space’s tenants building identification
signage. Consider the creation of standards for tenants
signage.

Create consistency of look and feel as per examples above.
Use branding typography and logo either black or white
depending on background colours and materials.

Monotone logo works better with this signage typology to
ensure a hight LRV contrast. Keep text one colour without
outlines for consistency and better legibility.

ASPECT Studios
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Building / Facility
Identification Signage

Freestanding

PARKDALE
YACHT
CLUB

.

SUNDAY RACING Eiripm
LEARMN TO SAIL
VEMUE HIRE el
OF THE MO

&2

parkdaleyc.com

& e
L

Example for vehicular identification sign. Signage uses
different typography, however it suits the use for the Farmer's
Market.

Example for large sign. It follows most current look and feel
developed by the municipality, however readability could be J
improved by using Title Case.

Example for facility with sub-branding. Sign uses different
typography and colours.

Example for medium sing. It follows most current look and
feel developed by the municipality.

Kingston -
_{ Heath

i Regional

b:"“._-. e

simEsTOR

i

-
(=
=
n-.
o
:
0

Examples for large community hub signs. There is no consistency in the Example for medium freestanding sign with different

Council offices building
designs. 04 backgrounds.

. o ) Example for small freestanding sign with yellow and blue background.
identification flag in gray xamp r r ing sign with yellow u grou

ASPECT Studios
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Building / Facility
Signage

Libraries

HIGHETT
LIBRARY

OPENING HOURS

moomass |
Jibrary kingstonic.goa¢

i

Best precedent examples for library facilities at Dingley Vilage andHighett. Fingerboards could be improved by using Title Case or Sentence case to aid readability. Different flag colour banners
where on display at different libraries (blue- Dingley Village, red- Cheltenham and green-Highett). Consider the use of only one colour among them.

1.
m
r
4
m
z
I
14

HIONYHE

]

Cheltenham Library

Patterson Lakes Library Moorabbin Library

03 Chelsea Library

ASPECT Studios
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Building / Facility
Signage

Examples of signage different variations for the same facility. There is no consistency in
signage look and feel.

City Hall identification sign ar Moorabbin.

MAIN ENTRANCE
é\ W SIDE OF
BLILDING el

THE LAURA &
CHARLES FERGUSON
HISTORICAL MUSEUM

E le of buildi ibl findi i t
Examples of other Council building identification signs. 05 Council offices identification sign at Cheltenham. 06 ijrr:;ir;”eoz uilding accessible wayfinding signage a
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Key Moves for
Pedestrian Wayfinding

There is the opportunity to improve,
readability, legibility through updates
across the current signage design.
Below is an example to improve entry
plinths to open spaces.

1500 mm

1000 mm

500 mm

Each sign typology is consistent in position, size and colour.

Opportunity to add in directional information to surrounding
destinations if the location requires it.

Moving map to the top of the sign for optimal viewing heights for
users. It is also recommended to make the map sit within a square
rather than a rectangular shape to allow rotation for heads-up maps.

Remove coloured backgrounds from regulatory information and use
colours as highlights only. This will ensure the LRV value is above
70%..

Existing

OFF-LEASH
ZONE

T FEMCED ARLA 15 AN

e e i OFF-LEASH
ZONE

witertioe portrnd ol all T

oG et be under
rfeitn cormol af ol Emes

Be mware of
oy TR
WAl BN FESarv

SIDEA SIDE A (VARIATION) SIDEB
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Group all related dog regulatory information into the one area,
removing the need for the ‘'OFF LEASH ZONE' and ‘BE AWARE OF
DOG RESTRICTION' panels in the existing design.

Simplify regulatory symbols, removing grey shadow outline and
adding red outline instead.

Shift City of Kingston logo to the bottom of the sign to allow for
information to sit higher.

Proposed Improvements

Welc.ome fo Thonks for visiting
Spring Road Spring Road
Reserve Reserve

Welcome to
Spring Road
Reserve

ar A a

Destination One 5 min Destination One
Destination Two 6 min Destination Two
Destination Three 6min Destination Three

Dogs on leash
e 9
as you leave

SIDEA SIDEB SIDEA

Thonks for Visiting
Spring Road
Reserve

Dogs on leash
as you leave

SIDEB

ASPECT Studios



Section 3

Proposed Signage
Typologies

The following pages provide an overview of all signage
assets a Local Government Area would generally need
to provide a complete signage system that would cater
for all user needs.

The scope for this project is only to provide high
level design and guidelines for a set of six wayfinding
signage typologies.
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Vehicular
Signage Overview

DIRECTIONAL SIGNS COLOUR
. Towns, Cities, State wide

Below is a representation of the AusRoads vehicular signage
typologies and their purpose. This signage typologies will be needed
to guide users to Local Government Areas, regional Open Spaces particularlocations
and major destinations. It provides a hierarchy overview and a scale . Facilities and services
relationship between them and the end user. Design is indicative and . Tourist Attraction of

. . . . significant recreational and
its function is to serve as a reference guide only. cultural interest

Route Numbering and

4000 mm

Destination @ @
Name

DXL ERALY . NAME OF ST

( Destination Name [P]

—_ ) e Public
— Destination Carpark

(Destination Name

2000 mm

NAME OF ST

- Tourist
- destinations -) Crown

( Tourist Destination

1500 mm

Code VD1 vD2 VD3 VD4 ST

Name Advance Directional* Advance Directional Diagram* Intersection Directional* Community Facilities Directional* Street Blades

Functional Type DR DR DR DR ID

Installation Freestanding Freestanding Freestanding Pole mounted Pole mounted

Purpose To provide users with directional information prior to entering intersections to allow time for drivers to select To confirm route and directions for To direct users to community facilities To provide users with street name
routes. It should direct users to car parks or main destinations. users at intersections and guide them to through the municipality. information and “No through” road

destinations. information.
Location Prior to intersections and decision points. Placed at road intersections. At corners of street intersections. At corners of street intersections.

Recommendations

Develop a vehicular wayfinding strategy to connect vehicular users to Town Centres, regional open spaces and major attractions. Not part of scope of services

Review and update

Review and update

*Sign should be base on Australia Standards Tourist and Services
Signs, refer to standard for placement principles and guidelines

NOTE
Any signage on a state road needs the Department of Transport’s approval

ASPECT Studios
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Gateway
Signage Overview

Below is a representation of the usual signage typologies, their
purpose and approximate sizing. It provides a hierarchy overview
and a scale relationship between them and the end user. Design is
indicative and its function is to serve as a reference guide only.
Some of this typologies are currently in use by the municipality.

4000 mm

SCOPE OF SERVICES

Sign developed as part
of this scope. Refer to
Kingston OS and AC

Wayfinding Gguidelines.
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————— 3000 mm

— 2000mm

— is0mm
— Land
. manager
— logo

———— 1000 mm

——— s00mm

Welcome to

Town
Centre

Name

@)
=
o)
©
(7))
0
D
=

Code GW1 GW5 PR1

Name Feature Boundary Gateway * Destination Arrival Gateway* Placemaking/Promotional Banner*
Functional Type ID +IF ID + DR PR+ID

Installation Freestanding Pole Mounted Freestanding or Pole Mounted
Purpose To provide LGA arrival identification and placemaking. To provide arrival identification to activity To promote and identify town centres

It creates a sense of 'arrival’ and ‘welcome’ for users traveling
by car and bus. It clearly identifies the land manager.

It can be integrated with recognition of traditional owners of the
land and indigenous artwork.

centers or open spaces.

or events that have a local presence.
The sign creates a sense of 'place’ for
each town.

Location At primary road access points to LGA
where space and location allows for a
more prominent public art piece

Placed on external roads kerbside
at arrival points or prior to entries to
carparks.

Near entry points to town centres main
shopping street.

Recommendations Consider the creation of placemaking gateways

Review existing design.

* Any signage placed on road reserve needs the Department of Transport’s approval
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Car Park
Signage Overview

Below is a representation of the usual signage typologies, their
purpose and approximate sizing. It provides a hierarchy overview
and a scale relationship between them and the end user. Design is
indicative and its function is to serve as a reference guide only.

4000 mm

Name
of Facility
or Open

Space

P >

3000 mm
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2000 mm

1500 mm

Name of Facility
Car Park

4P Yenisw.,. 397
88!11 - 8 m
pi

& @

& Destination One
Destination Two

Destination Three—>

& Destination One

Destination Two =

Code CP1 CcP2 CP3
Name Advance Vehicular Car Parking Car Parking
Directional* Identification Directional
Functional Type ID + DR ID +IF DR
Installation Pole Mounted Freestanding Freestanding
Purpose To provide advance directional To provide users with car park To provide users with directional

information to facilities car parking
entries to allow enough time for user’s
decision making.

identification and conditions of entry
information and regulations.

information at intersections of facilities’
internal roads and car parking. It should
direct to destinations’ best parking.

Location Placed on external roads kerbside prior
to entering car parks.

At garden beds next to entries to facilities
car parks.

Atinternal roads intersections

Recommendations Develop new template for open spaces.

Develop new template for open spaces.

If necessary develop a new template.

* Any signage placed on road reserve needs the Department of Transport’s approval

ASPECT Studios
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Identification
Signage Overview

Below is a representation of the usual signage typologies, their
purpose and approximate sizing. It provides a hierarchy overview
and a scale relationship between them and the end user. Design is
indicative and its function is to serve as a reference guide only.

——— 3500 mm
—— 3000 mm

——— 2500mm

Welcome to

— 2000mm Name of
— Facility

- 8am—8pm

— 1500mm
Mon - Sun
Inc. Public holidays

—— 1000mm . 08 4981 0299

EER O®

———— 500mm

Welcome to

Indigenouos Name
Name of Facility

Monday — Friday ~ 12.00pm —4.00pm
Saturday 9.00am -~ 12.00pm
. 0849810299

Welcome to

Indigenous Name
Name of Facility

DATE
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SCOPE OF SERVICES

Welcome to

Name of Facility

Welcome to

Name of Facility

. 08 49810299
Book online at cityofXXX sa.gov.au

Sign developed as part
of this scope. Refer to
Kingston OS and AC
Wayfinding Gguidelines.

Funded by the  Proudly sp
Departmentof by the City

Name of
Facility

. 0749810299

Code ID1 ID2 ID3 ID4 ID5

Name Facility Identification Facility Identification Facility Identification Facility Identification Building Identification
Large Medium Small Bollard Large , Medium, Small

Functional Type ID + IF + RG ID + IF + RG ID + IF + RG ID + IF + RG ID +IF

Installation

Freestanding

Freestanding

Freestanding

Freestanding

Surface Mounted

Purpose

To display the name, function and information of major facilities on arrival and
provide key information i.e facilities (BBQ, playground, dog park), regulations,
opening hours, facilities available, club or tenant names, etc.

To display the name and regulatory
information for small facilities.

To display the name and regulatory
information for small open spaces.

To display the facility name, club or
tenant names at main entrances to
buildings within a facility.

Location

At garden beds near arrival points/entries to car parks of large or highly visited
facilities or on high speed traffic roads.

At garden beds near arrival points/entries

to medium size facilities of moderate
visitation and/or importance.

At garden beds near arrival points/entries to small or infrequently visit facilities.

At pedestrian entries to facilities of
public use.

Recommendations

Develop new template

Develop new template

Develop new template

Develop new template

Develop new template

Develop new template.
Not part of scope.
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Pedestrian / Cyclist
Signage Overview

Below is a representation of the usual signage typologies, their
purpose and approximate sizing. It provides a hierarchy overview
and a scale relationship between them and the end user. Design is
indicative and its function is to serve as a reference guide only.

———— 3500 mm

—_— 1 x Forshore Bay Trail Entry
3000 mm 1 x Park Entries/Activity Centres

——— 2500mm

— Indigenous

Name of
2000 mm Facility

Destination One#t 2min
Destination Two 5 min

<
Destination Three 1 mi
Trall Name

——— 1500 mm

GardenName  2min

———— 1000 mm

——— 500mn

Indigenous Name

N
Location

Facility
Destination One 2
Destination Two 5 min

<«
Destination Three 1 min
Trail Name

GardenName  2min

DATE M21059 KINGSTON OPEN SPACES 67
08.11.2022 WAYFINDING STRATEGY
SCOPE OF SERVICES

Sign developed as part
of this scope. Refer to
Kingston OS and AC
Wayfinding Gguidelines.

e, o

Name Train Station
05km 11 min
Destination Name.
15km |1 min

Destination Name.
03km 11

Destination Name.
25km |1 min

Code IF1 IF2 DR1 DR3 DR4 AT1 AT2
Name Mapped Plinth Mapped Panel Directional Plinth Surface Mounted Directional Panel Fingerboard Active Transport Active Transport
Directional Panel On-Road Directional Panel SUP

Functional Type ID +IF + DR ID +IF + DR ID + DR ID + DR DR DR DR

Installation Freestanding Surface Mounted Pole Mounted Freestanding Pole Mounted Pole Mounted Pole Mounted

Purpose To provide users with site identification, local directional information and maps at To provide users with local directional information at secondary decision points along pedestrian To provide users with reassurance  To provide cyclist with directional To provide cyclist with directional
primary decision points along routes. Regulatory information is also provided to routes. It provides pedestrians with reassurance when traveling between mapped signs and and local directional information at  information at or prior to decision information at or prior to decision points
ensure users are aware of surrounding regulations. Mapped panel sign is used in destinations secondary/tertiary decision points  points along cyclist routes. along cyclist routes.

locations where space or traffic levels does not permit a plinth.

along routes.

Location Placed at primary decision points, arrival/entrance or near entry points to major/ Placed at secondary intersections and decision points along pathways.
large facilities, open spaces or at car park interfaces.

Placed at minor decision points along
pathways.

Placed at decision points along specified
routes.

Recommendations Develop new template

Develop new template Develop new template Develop new template

Develop new template

Develop new template

ASPECT Studios



e PROPOSED SIGNAGE TYPOLOGIES

Pedestrian / Cyclist
Signage Overview

Below is a representation of the usual signage typologies, their
purpose and approximate sizing. It provides a hierarchy overview
and a scale relationship between them and the end user. Design is
indicative and its function is to serve as a reference guide only.

———— 3500 mm

DATE M21059 KINGSTON OPEN SPACES 68
08.11.2022 WAYFINDING STRATEGY

——— 3000 mm
——— 2500 mm
— 2000 mm
—— 1500 mm
———— 1000 mm =5
—— 500mm
Code IF3 DR5 SG1 PT1
Name Linear Map Directional Bollard Pavement Marker Public Toilets
Identification
Functional Type IF + DR DR DR+ PR ID
Installation Freestanding Freestanding Ground Surfaces Surface Mounted
Purpose To provide reassurance for users along To provide users with reassurance and To provide users with route reassurance To identify public toilets.
coastal trails by providing local linear local directional information at tertiary at intersections along trails or where trail
navigation including key destinations of decision points along routes. continuity is broken up. Can also be use
interest. for promotional information.
Location Placed at key entrances to trails. Placed at minor decision points along Placed at decision points along specified At entrances or near entrances to
pathways. routes. facilities, clearly visible to users.
Recommendations Develop new template Develop new template Develop new template Develop new template as part of

public toilet strategy.

ASPECT Studios
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Signage
Specifications



e SIGNAGE CONCEPT DESIGN

Angle
Inspiration

There is the opportunity to
incorporate shapes used in the
Kingston marketing material into
the signage to create a direct link
between the online and physical
environments.

Welcome to Kingston

i

J'II'H| 9

4

2
T
L

~
.

communy mspired leadershio

City of
KINGSTON

A

One of the angular shapes
taken from the branding
guidelines

2500 mm

2000 mm

1500 mm

1000 mm

500 mm

M21059 KINGSTON OPEN SPACES 70
WAYFINDING STRATEGY

Additional shape added
to top of plinths

v

L]

Mentone
Shopping Village

Dual Language

R

Accessible ramp &
e

Toilets #¢

Name of Yacht Club
9

Train Station @ 6min
Trail Name 10 min

®@OOS

ASPECT Studios



e VISUAL LANGUAGE & COMPONENTS

Signage
Colour Palette

The consistent use of colours creates
a recognisable signage system and
helps reinforcing the brand.

When reproducing printed artwork
it is imperative that files are set

in CMYK mode. This will ensure
consistency throughout all signage.

Primary
Base Colours

BLACK
CMYK

0/0/0/100

Secondary
Base Colours / For use on maps

DATE
08.11.2022

Highlight Colours

M21059 KINGSTON OPEN SPACES 71
WAYFINDING STRATEGY

CMYK CMYK COOL GREY 10
0/0/0/90 0/0/0/80 CMYK
0/0/0/70

COOL GREY 1
CMYK
0/0/0/20

WHITE
CMYK

0/0/0/0

Highlight Colours / For use on maps and pictograms

DDA/ PMS 300C PMS 279 PMS 654
CMYK CMYK CMYK
100/62/07/0 68/34/0/0 100/84/30/16

PMS 342 PMS 360
CMYK CMYK CMYK
100/0/71/43 59/0/100/07 100/0/71/53

PMS WARM PMS 2415
RED CMYK
CMYK 40/100/0/18
0/87/91/0

COURTS/FIELDS

WATER
CMYK
81/58/32/36

DOGS OFF LEASH
CMYK
75/5/100/0

ASPECT Studios



e VISUAL LANGUAGE & COMPONENTS

Acceptable and Non-Acceptable
Colour Contrast & Accessibility

M21059 KINGSTON OPEN SPACES 79
WAYFINDING STRATEGY

Q 95%

BACKGROUND - BLACK BACKGROUND - BLACK BACKGROUND - PMS 342 C BACKGROUND - PMS 360 C

TEXT - WHITE
Kingston
Text Color
Ivary: MX-01 Contrast
Background Color 95%
B cieck Sc-205

A Contrast between text and background of T0%

or above is recommended for greatest legibility

Q 76%

TEXT - PMS 360 C

Text Color
I Light Green: SC-501 Contrast
Background Color 7€

B =k Srown: SC-205

A Conirast between text and background of 709

or above is recommended for greatest legibility

Q 84%

& 711%

TEXT - WHITE TEXT - WHITE
I m
Text Color Text Color
Ivory: MX-01 Contrast hvory: Mx-01 Contrast

Background Color m

B D=k Green: SC-502

A Conirast between text and background of T0%

or above is recommended for greatest legibility

Background Color m

B Light Green: SC-501

A Conirast between text and background of 70%

or above is recommended for greatest legibility

& 93%

Text Color
I Siack SC-905 Contrast
Background Color 88%

B Fumpkin: SC-302

A Confrast between tesxt and background of 709

or above is recommended for greatest legibility

6 34%

BACKGROUND - PMS 137 C BACKGROUND - PMS 137 C

TEXT - WHITE

Q 75%

0 84%

0 86%

Q 84%

Text Color

White- SC-901 Contrast

Background Color

I Pumpkin: 5C-303

A Contrast between text and background of 70%

or above is recommended for greatest legibility

D 3s% Q 56%

BACKGROUND - WARM RED

BACKGROUND - PMS 2415 C BACKGROUND - PMS 654 C BACKGROUND - COOL GREY 10C

BACKGROUND - PMS 279 C
TEXT - WHITE TEXT - WHITE TEXT - WHITE TEXT - WHITE TEXT - WHITE TEXT - WHITE
| |
| |
- | {
Kingston Kingston |
|
Text Color Text Color Text Color Text Color | Text Color Text Color
- MX- | ) |
Ivory: MX-01 Contrast | Ivory: MX-01 Contrast Ivory: MX-01 EiiE Ivory: MX-01 Contrast Ivory: MX-04 Contrast White: SC-901 Contrast
759 |
Background Color Background Color m | Background Color Background Color m Background Color 3% Background Color
I Fire Red: MX-40 | H cieret sC232 | B Vidnight Blue: SC-603 H crarcoal: MX-08

A Contrast between text and background of 70%

or above is recommended for greatest legibility

A Conirast beteeen text and background of 70%

or above is recommended for greatest legibility

SOURCE: http://asisignage.com/resources/Irv-calculator

A Contrast between text and background of 70%

or above is recommended for greatest legibility

A Confrast between text and background of 70%

or above is recommended for grestest legibility

French Grey: MX-06

A Confrast between text and background of T0%

or above is recommended for greatest legibility

B V/edgewood: MX-T0

A Contrast between text and background of 70%

or above is recommended for greatest legibility

ASPECT Studios



e VISUAL LANGUAGE & COMPONENTS

Materials
and Finishes

The materials palette has been chosen to provide a cost effective,

durable and easily amendable system. It is envisaged that the palette

of materials can be sourced locally mitigating delivery and supply

issues.

Colours have been chosen to achieve a high level of contrast and
legibility to create a distinctive signage system.

Materials Palette

Activity Centre

Can be locally sourced and more cost effective than Enamel.
Painted in a two pack polyurethane to match colour palette.
Finished with a satin protective clear coating

Finishes Palette
Panels
2 PACK POLYURETHANE /

DULUX PAINT
BLACK

Paint over panels

Open Space

BASE
Sawn Timber *

Sawn Timber

PANEL
Aluminium sheet

Foreshore

BASE PANEL
'IRecycled or
! Reclaimed

Timber

Aluminium sheet

Recycled or Reclaimed Timber

Graphics

SELF ADHESIVE
VINYL

Printed vinyl graphics or computer cut lettering.

Panels & Graphics

2 PACK POLYURETHANE
CLEAR COAT

Protective clear coating Satin & Matte

DATE M21059 KINGSTON OPEN SPACES 73
08.11.2022

WAYFINDING STRATEGY

Used for lettering on gateway and facility identification
signage when nighttime legibility is required. for car
users

ANTI-GRAFFITI FILM/COA
to entired sign including ti

Anti-Graffiti / vandalism resistant clear coat laminate

ASPECT Studios



e VISUAL LANGUAGE & COMPONENTS

Signage
Typography

To support the creation of accessible
content for people with vision
impairment, it is important to use
sans serif fonts and horizontal text
that is left aligned, well spaced and of
an appropriate size. Leading should
be adequate, spacing between
paragraphs generous and the use of
ALL capitals, italics and underlining
should be limited or eliminated.

Family Fonts

PF Din is the next iteration from the original DIN
typeface. Providing more options for weights
and additional support for non-latin languages.

Case

Wording on signs should all be in sentence or
Title Case (as appropriate) for legibility.

Kerning

Kerning (space between individual letters)
should always be set to optical kerning to ensure
that there is a consistent amount of space
between each letter form.

Tracking

20 for headings and subheadings
10 for body text

Text Size

Text size on all signs has been determined
based on the ideal viewing distance and should
be followed.

Headings
PF DinText Pro Medium

DATE M21059 KINGSTON OPEN SPACES 74
08.11.2022 WAYFINDING STRATEGY

Used for Site Names,

Reserves and Main Titles

Subheadings
PF DinText Pro Thin / Bold

Sub headings

Should be set in weights that
create contrast with main titles
and body copy.

Body Copy and Maps
Weight options

Body copy and destinations on signage should be generally set in Light to ensure
there is enough contrast for information hierarchy. Additional text on maps or
interpretive signage could use any of the below weights ensuring contrast of

information and readability.

Light

Quisque mollis viverra ex, gravida
dignissim nisl ultricies sit amet. Curabitur
blandit nibh quis porta.

Thin

Quisque mollis viverra ex, gravida dignissim
nisl ultricies sit amet. Curabitur blandit nibh
quis porta.

Extra Thin

Quisque mollis viverra ex, gravida dignissim
nisl ultricies sit amet. Curabitur blandit nibh
quis porta.

Regular

Quisque mollis viverra ex, gravida
dignissim nisl ultricies sit amet.
Curabitur blandit nibh quis porta.

Medium

Quisque mollis viverra ex, gravida
dignissim nisl ultricies sit amet.
Curabitur blandit nibh quis porta.

Bold

Quisque mollis viverra ex, gravida
dignissim nisl ultricies sit amet.
Curabitur blandit nibh quis porta.

ASPECT Studios



e VISUAL LANGUAGE & COMPONENTS

Pictograms Library
Facilities

Pictograms communicate to the
widest possible audience and
eliminate language barriers by
conveying a meaning through

their pictorial resemblance to a
physical object. They help to reduce
unnecessary clutter and create
consistency throughout all aspects of
a signage system.

The following library of pictograms is in line with international
standards and are to be used across all signage typologies and
mapping to identify commonly used facilities, hazards or to
communicate expected behaviours in the area. When applied to
signs they should be scaled proportionately to the desired size.

Additional symbols might need to be created in the future and
they should be developed to have the same look and feel. They
should generally be understood as stand-alone messages.

These designs comply with the following standards:

— 1SO standards 7001:2007

— AS 1319 Safety Signs for the Occupational Environment
— Society of Environmental Graphic Design (SEGD)

— AIGA the professional association for design

— National Park Service Icons 1982, USA

NOTE
Refer to CoK_Pictograms Library.ai

Mapping and Signage Information

@ .
Pedestrian State’s Visitor

Information
Centre

Public Transport

E =

7N

Train Station Tram Stop Bus

Public Toilets

L I B |

Toilets Ambulant male  Ambulant female

Facilities & Attractions

P R

Car park Bike parking Police Station

+ ® 0O

Park Bike repair School /
station Kindergarten

Open Space Amenities

Information

Q ©

Airport

P ° °
A
(¢4
Parenting Ambulant male  Ambulant female
Facilities

+ 0 6

Hospital Post Office ATM Stairs

OO0

TAFE / Library Museum Monument/
University Memorial

DATE M21059 KINGSTON OPEN SPACES
08.11.2022 WAYFINDING STRATEGY

Directional Arrows

N K 22 &£ 5 ©

‘You are here’ Marker

-R-R-N-N-K-N-A-

Up left Bottom left Bottom Bottom right Right Up right
Accessible Facilities

: Sa
& &5

Facilities for
people with
limited mobility

S

Telephone

O

Cinema Shops Cafe Food Gallery Theatre

s &

Changing place  Toilets combined Accessible

kayak launch

0009000 OS

Self-guided walk Trailer
recharge opportunity parking

O0C0DBDO 9 9+

Entertainment / Place of Council Events
Concert Hall Interest Facility

Bench/Seating Supermarket Scooter Bridge Historic site Photo Boat ramp

Places of Worship

90060 AOOOO0 0O006O0

Shared Path Picnic tables Shelter

Public BBQ Bandstand Lookout

Drinking fountain Garden

Flora Aboriginal site Camping

OO0 ODOO0O0OD

Sport facilities ~ Skateboarding Swimming

Playground Fitness Tennis Fishing Camping Bird hide

Equipment

Bird watching

75
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e VISUAL LANGUAGE & COMPONENTS

Pictograms Library
Hazards & Expected Behaviours

I
Warning Supervise children
Wash hands Clean fish
Regulatory
No entry No access
No fishing No picking
plants
Free Wi-Fi
Dogs Regulations All Year
Dogs on leash Dogs off-leash
NOTE

Refer to CoK_Pictograms Library.ai

@ O

Unpatrolled area

© O

Pedestrians

Slippery rocks

Unstable cliffs

® o

Slippery surface Deep water

O

Cliff collapse Land slippage

®®&®

No parking No vehicles

®) &

No bird feeding No drones

Take your
rubbish home

Use bins
provided

No dogs Clean up after

your dog

No trailers

&y

No Skating

No motorbikes

No Golf

Cycling Shared path

@ O

Submerged objects

© ¢

Trees may fall

Strong currents

Limbs may fall

No bike riding No horse riding

No watercraft No stand up

paddleboards

Shared path - ride slowly

Foreshore Dog Areas

-

All year dogs
off-leash area

»t

On/off leash Restricted off
area leash area

&

River edge

@ o

Rough surf

Beware kangaroos Wombats Snakes

Weather conditions Shallow water

Exposure risk

No smoking

SAS)

No motorboats

No alcohol No camping No fires

No contact with
water

No swimming

O‘b of'

GIVE WAY GIVE WAY
s :
AR As

Shared path - give way Let it grow Swimming

Permitted

On/Off leash area

Dogs on leash Dogs off-leash No dogs

Dogs off-leash

DATE

M21059 KINGSTON OPEN SPACES 76
08.11.2022

WAYFINDING STRATEGY

Flood risk

O Q

Edge Steep walking track Steep descent Uneven ground

No drinking water No photography No food

Aquatic

T

Patrolled area

Wear life
jackets

Fees apply Mobile

No dogs

ASPECT Studios



e VISUAL LANGUAGE & COMPONENTS

Context or Reference Map
Standards

Reference maps should go together with
Heads-Up maps to provide context and
connection to surrounding suburbs/
destinations, it enables the viewer to
understand their location within the larger
context of the city. Their level of detail
should be simple and clear.

Context maps or reference maps are generally used on the following
signage typologies:

— Urban mapped plinths
— Wall mounted panels with maps
— Park entry plinths

Information to be provided

— Streets positioning and naming

— Suburbs

— Key Landmarks, parks and water bodies
— Public transport routes

Design Elements

1. “You are here' area box: it indicates the area displayed
by the heads-Up maps.

2. Walking distance circumferences: the ‘You are Here' symbol could be
accompanied by reference distances of 15 and 30 min from its center.
This provides the user an idea of other facilities near by.

NOTE
Refer to CoK_Maps_TEMPLATE.ai

Beaumaris

Ricketts
Point

D

Map look and feel (not to scale)

DATE M21059 KINGSTON OPEN SPACES 77

08.11.2022 WAYFINDING STRATEGY

Moorabbin c

Moorabbin
Airport

Mordialloc

7
7
e
e
7~
7
7
7~

Q
Q=
>~
Q-
<
Q
<
=)
@
(a2]
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e VISUAL LANGUAGE & COMPONENTS

Heads-Up Map
Standards

Heads-up maps can provide more detail
than directional signs alone by setting
the tone, orientating, helping with
journey planning and determining where
to go and what to do.

NOTE
Refer to CoK_Maps_TEMPLATE.ai

The following heads-up maps are a guide only for the look and
feel of maps to be used on signage across the municipality.
The level of detail should be simple and clear. For Heads-up
maps, streets or pathways should be aligned to the position
the user is facing. Heads-Up maps are generally used on the
following signage typologies:

— Urban mapped plinths

— Park entry plinths

— Wall mounted panels with maps
— Large/complex facility plinths

Information to be provided

— Streets positioning and naming.

— Retail precincts, parks, landmarks and key facilities.
(toilets, playgrounds, ovals, sports courts, library, public
pools, barbecues, water fountains and main tourist
attractions).

— Accessible features of a place.

— Share pathways and major walking paths within open
spaces and connections to adjacent destinations including
pedestrian links accessible during business hours.

— Dog-friendly areas, feature gardens, lakes/wetlands, main
beaches, lookouts and other areas of importance.

— Car parks and public transport networks and stops
(train, bus, taxis, ferries).

— Walking distances and times.

Design Elements

1. Heads-Up map area: Generally defined by a 500m? to
800m? radius of the sign location or the size of a facility/
open space, with text sized to be read from close up.

2. Cardinal directions: Position the map in the direction the
user is facing using a north symbol for reference.

3. Legend: Only include symbols shown in the sign.

4. “You Are Here"” symbol (location of user): Usually centered
or approximately 1/4 from the bottom of the map. Place 5
and/or 10 min walking circumferences from its center.

5. Pictograms: Internationally recognise pictograms to
identify destinations and facilities.

6. Places of Interest: Any site of interest within the area.

7. Peripheral destinations: Include in the perimeter of the map
relevant destinations not displayed in the area. Place next
to best connecting route and include walking time from
sign location. Refer to section ‘Time & Distance’.

Open Space

Map look and feel (not to scale)

Ben Kavanagh
Reserve Oval

& ¢

DATE
08.11.2022

M21059 KINGSTON OPEN SPACES 78

WAYFINDING STRATEGY

Mordialloc
Activity Centre
A 11 min

]
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Heads-Up Map
Standards

Activity Centre

ST

DAVIES ST Cheltenham

Mentone
Reserve

O ~

D
BRINDISI

BALCOME RD

P

FLORENCE STRH

Mentone
Reserve

(4 360

BRINDISI ST
FLORENCE STREET

=)

TEAGUE AVE

PIII

Activity Keith 9 Historical
Hub Styles  City of Museum

R Ki .
F(xsgﬁiz eserve Mg:_;gt:g % (1| W) Mentone Reserve Ki ngston % m g

9 P"
Activity Keith 9 Historical
Hub Styles City of Museum

600//708/811/812/825/903

E
A 12 min MENTONE PARAD P K Ta min Mentone Mentone
= Kilbreda
C::llege //// 708/825 SWANSTON ST > Foreshore Q

Mentone P A 12 min MENTON
s 9

gl:vr;tl?nnge é KIlbI'Eda * '

Club

E PARADE

Historical
Museum

© 00

enche MENTONE PARADE

School

COLLINS ST
WILLIAMS ST
600//708/8

HASKINGS LA
BALCOME RD

ROGERS ST Kilbreda 708/825
College
Mentone

- i v
W St Patrick’
F;le';(iraﬂli ,\\“’/’o C.jatholicaPrallc'isﬁ g
v ¥V Primary School Mentone
Bowling
Club

STAWELL ST
MITCHELL ST

CHILDERS ST

STATION ST

BARRY ST

=
WARRIGAL RD

COLLINS ST

Map look and feel (not to scale) Scale 1:1 @ A3
ASPECT Studios




e VISUAL LANGUAGE & COMPONENTS

Dog Regulations
Map

Existing dog regulations can be
displayed in one concise map. It

is important to use internationally
recognise pictograms and give points
of reference in the map for users to
be able to identify where they are in
reference to the map.

EXISTING MAPS

FORESHORE
DOG REGULATIONS n

1 NOVEMBER - 31 MARCH KinGsTon

DOGS MUST : \
BE ON LEASH \
BEFORE REACHING

OFF-LEASH AREAS,

AND MUST BE UNDER

EFFECTIVE CONTROL
AT ALL TIMES. ° *-:,«;¥

DOG REGULATIONS
|1 APRIL- 31 OCTOBER | wkision

FORESHORE n

|1 24hr off leash area
AN day off leash area on sand only
On / Off leash area
11am-3pm on leash area
Al other times off leash area on sand on

. No dog zone
24hr

carpa
(dogs permit

DOGS MUST

BE ON LEASH
BEFORE REACHING
OFF-LEASH AREAS,
AND MUST BE UNDER
EFFECTIVE CONTROL
AT ALL TIMES.

Dog Regulations on sand

Refer to legend

o

Promenade
Patterson
P i River

=)
Carrum™=
William

Victory

Bonbeach

Patterson
Lakes

RN

1 APR -310CT
4 Off leash

All day

City o
KINGSTON

1 NOV- 31 MAR

#t) 10am -7:30pm

}‘4~ No dogs
N All other times

1 APR - 31 OCT
On leash

Off leash

All other times

On/Off

leash
Aspendale Refer to legend
Beach

Edithvale
Aspendale

Pier

Peter
Scullin
Reserve

g
P #

Mordialloc

1 NOV- 31 MAR

7pm - Sunrise

@ Sunrise - 10am
No dogs
10am -7:30pm

11am -3pm

DATE M21059 KINGSTON OPEN SPACES 80
08.11.2022 WAYFINDING STRATEGY

Ricketts
Point

Beaumaris

lOm_O’ﬁ Lifesaving
eash Club

Refer to legend

y Mentone
Parkdale

NEPEAN Hwy

1S a1vNogopw

ALL YEAR

&\ No dogs
M) including carparks K
or vegetated areas

Off leash
All day

Dogs must be on leash before

reaching Off-leash areas and must be
under effective control at all times

ASPECT Studios
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Mapping
Deuteranopia Test

It is important to check that colour
selection does not affect users who are
visually impaired i.e. deuteranopia (colour
blindness or colour vision deficiency
which decreases the ability to perceive
differences between some of the colours
that others can distinguish).

The test gives an approximate of how

a person with deuteranopia would
perceive the colour palette. Hierarchy of
information and colour contrast is still
achieved for people with deuteranopia.

Kingst
\{Heamm

Moorabbin e

Moorabbin
Airport

RD

o
4
=
o
@

Beaulmaris

1APR - 31 0CT 1 NOV- 31 MAR

Ricketts

Bol: S } WHR ey

Mordialloc

BALCOME RD

127825708

Historical
Museum
000
MENTON L
{ilbred. '
Goliege: @ 7
Mentone

Mantone
Bowling
Club

o
o
w
=
-t
<
po

Mentone
Primary
School

o

St Patrick’s
Catholic Parish -
d Primary School *

WARRIGAL RD

Approximate of how a person with deuteranopia would perceive the colour palette

Dog Regulations on sand

) Nlouogs e

DATE M21059 KINGSTON OPEN SPACES 81
08.11.2022 WAYFINDING STRATEGY

1APR - 310CT 1 NOV- 31 MAR ALL YEAR

Ben Kavanagh
Reserve Oval

@}.’.
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Linear Map
Standards

The following maps are examples of
linear maps for cyclist or shared user
paths to aid navigation. The level of
detail should be simple and clear.

Linear maps could be developed for the municipality to provide
context and destinations found on a trail. This type of maps
enables the viewer to understand their location within the larger
context of the track. Linear maps are generally used for cyclist or
pedestrians on trail entry signs. See examples.

Information to be provided

— Streets positioning and naming

— Key facilities (toilets, playgrounds, fithess equipment,
barbecues, water fountains, main tourist attractions, etc.)

— Connections to adjacent destinations

— Dog-friendly areas, feature gardens, lakes/wetlands, main
beaches, lookouts and other areas of importance

— Walking distances and times

Design Elements

1. Map line length: Generally defined by the trail length and the
amount of destinations found along the way with text sized to
be read from close up.

2. Map direction: Position the map in the direction the user is
facing using a “You are here” symbol for reference.

3. Legend: Only include symbols shown in the sign if needed.

4. You Are Here symbol (location of user): Usually in a highlight
colour for user to easily identify their location.

5. Symbols: Internationally recognise symbols to identify
destinations and facilities.

6. Places of Interest: Any site of interest along the trail.

7. Peripheral destinations: Included in perpendicular lines coming
from main points on the trail for destinations of interest.

Surfers Paradise }
Active Transport
& Wayfinding
Strategy

g

o oif

|

|
Ei"

O

: 0

i ) —— i — ) e— )

el

'.=
L ]

Advance intersection maps to inform upcoming
changes in the route or at intersections.
City of Perth

v

West
Leederville

o
>
<
c
@]
<
-
g
3]
'_

s

Cultural
Centre

You Roe St

Wellington St

Murray St

Hay St

St Georges Tce

The Esplanade

) Elizabeth
Quay
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Caboolture to Wamuran Rail Trail
Moreton Bay Regional Council

v

Frome Bikeway
Adelaide City Council

Frome
Bikeway

Regent St South

)
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2
)
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(&)

o | @ezice
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Artwork
Integration

Bunurong Elder Artwork to be used on
signage. A section of the artwork can be
selected for each sign and integrated in
monochrome.

This artwork pays respect to the ancestors of the Kulin Nations
past, present and future. The outer section of the main central circle
is all Elders welcoming all onto their country by guarding the
pathways that lead to the central point. The design is centred
around inclusiveness and sharing. The outer circles represent the
four groups that make up the Kulin Nations. All groups lead to one
main meeting place which is representative of the City of Kingston
where peoples are coming together around one fire to discuss
business. Other pathways represent people from all different
backgrounds to join the main meeting place. It acknowledges the
diversity of the Kingston community and additionally the unity that
Council provides for all of its residents.

About the artist

Heather Kennedy is a proud and well-respected Elder of the Palawa
Trowerna from the Trawoolway and Plairmairrenner clans of
Northeast Tasmania and Bunurong women from Victoria. Heather
has been painting for over 30 years and has a passion for creating
visuals and stories, sharing culture through art.

Monochrome artwork Full colour artwork

ASPECT Studios



o PROPOSED SIGNAGE TYPOLOGIES

Signage Functional
Typologies

Signage systems should be categorised into six
sign types based on their primary purpose to aid
information hierarchy and content design.

An interpretive layer may be integrated as a
seventh sign type into the signage system.

Directional

Directs users to destinations by
the use of arrows or panel blades
(fingerboards) pointing towards
the route to follow to get there.

Identification

Indicates where users are

and where they have arrived.
Identification signage is primarily
used to identify places and
destinations.

Informational

Inform users where they are,
what facilities could be found on
site to help them decide where
they should go.

Some informational signage

includes directories and/or maps
which are located at arrival points

to precincts and buildings.
Eg. Directory boards, digital
screens and maps

It might include some regulatory
and safety information.

i.e.. No dogs allowed signs,
CCTVin use signs

o O I3 [

Operational

Operational signs informs
users of operational and safety
information, codes of conduct
and site operations including
statutory signage.

Some example are:

Regulatory

Eg. No dogs allowed signs,
CCTVin use signs

Safety

Eg. Beach warning signs

Statutory

Eg. Toilets Braille signs

Car park

Signage used to identify,
navigate car parks or to give
relevant information about their
conditions of use.

DATE
08.11.2022

Signage used to promote Local
Government Areas and Town
Centres as a destination and its
attractions and events.

M21059 KINGSTON OPEN SPACES 84

WAYFINDING STRATEGY

Interpretive

Cultural and
environmental site
experiences.

ASPECT Studios



e SIGNAGE CONCEPT DESIGN

GW5

Destination Arrival Gateway

4500 mm

f——— 4000 mm

[ 3500 mm

——— 3000 mm

f——— 2500 mm

—— 2000 mm

f——— 1500 mm

——— 1000 mm

f————— 500 mm

GW5.A

Principle and large activity
centres with larger panel,
customised graphic
(currently on existing
signage) and integration of
indigenous artwork.

Opportunity for
integration of indigenous
artwork in collaboration
with traditional owners
or customised patterns.

Siglelelellale!
Village

Existing graphics. Opportunity
to re-use if artwork is available,
refine or redevelop new ones.

v

GW5.B
Example of content variation for small activity centres,
open space, beach areas and building facilities

Follet Rd
Shopping Promenade

Village Shopping
Village

DATE M21059 KINGSTON OPEN SPACES 85
08.11.2022 WAYFINDING STRATEGY
PRECEDENT

P

Chelsea
Bicentennial
Park

Mordialloc
Beach
Car park
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° SIGNAGE SPECIFICATIONS
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WAYFINDING STRATEGY

TEMPLATE

1550

4000

2450

Mentone
Siglelelellale
Village

115

Plan

Mentone
Shopping
Village

For one sided signs there
is opportunity for full panel
artwork on back.

SIGN TYPE

GW5A

DRAWING EXTERNAL
001 SIGNAGE

SPECIFICATIONS

A.
Aluminium panels painted in two-pack

polyurethane.

B.

Graphics: Computer cut vinyl graphics
applied to panel face or direct digital
print.

Colours: to match artwork and colour
specifications.

Finish: Protective clear coating (Satin)
over panel faces.

C.

Galvanised steel internal structure,
prepared according to manufacturers
specifications.

INSTALLATION
Footings to be prepared according to
manufacturer’s specifications.

FILES
GW5A_Destination Arrival Gateway

Side A

Profile

Side B

NOTES

. Drawing not to scale.

r~

All measurements are in millimetres.

w

Mounting details indicative only, to be
reviewed by signage contractor.

4. All locations are approximate and
should be used as a guide only.
Existing conditions shall be checked
and verified by signage contractor
before proceeding with the work.

o

All fixings to be concealed, fixings
should not overlap with artwork.

[

All outdoor signage should have clear
UV and anti graffiti coating.

~

. All signage to have clear protective
coating (satin) unless otherwise
specified.

o

Structure and fixings subject to
contractors engineering specifications.

©

Anti -theft bolts / screws to be
specified by signage contractor.

ASPECT Studios
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TEMPLATE

3500

1050

2450

Plan

700

I

KINGSTON

Follet Rd
Shopping
Village

115

I

KINGSTON

Follet Rd
Sigle]e]e]igle
Village

SIGN TYPE

GW5B

DRAWING EXTERNAL
002 SIGNAGE

SPECIFICATIONS

A.

Aluminium panels painted in two-pack
polyurethane.

B.

Graphics: Computer cut vinyl graphics
applied to panel face or direct digital
print.

Colours: to match artwork and colour
specifications.

Finish: Protective clear coating (Satin)
over panel faces.

C.

Galvanised steel internal structure,
prepared according to manufacturers
specifications.

INSTALLATION
Footings to be prepared according to
manufacturer’s specifications.

FILES
GW5B_Destination Arrival Gateway

Side A

Profile

Side B

NOTES

. Drawing not to scale.

r~

All measurements are in millimetres.

w

Mounting details indicative only, to be
reviewed by signage contractor.

4. All locations are approximate and
should be used as a guide only.
Existing conditions shall be checked
and verified by signage contractor
before proceeding with the work.

o

All fixings to be concealed, fixings
should not overlap with artwork.

[

All outdoor signage should have clear
UV and anti graffiti coating.

~

All signage to have clear protective
coating (satin) unless otherwise
specified.

o

Structure and fixings subject to
contractors engineering specifications.

©

Anti -theft bolts / screws to be
specified by signage contractor.

ASPECT Studios
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ID1
Facility Identification Large

The ID1 sign has been modified to be able to
have a consistent information layout despite
it being for a reserve or an activity hub. Wall
mounted facility identification signs could be
developed using the same principles used
for this typology.

EXISTING SIGNAGE

 PARKDALE |
. YACHT %
CLUB

SUNDAY RACING
LEARN TO SAIL
VENUE HIRE

City of

KINGSTON

THE HOME OF KINGSTON
YOUTH SERVICES

BY APPOINTMENT
Monday — Friday: am - 5pm

parkdaleyc.com

KINGSTON
YOUTH SERVICES

These elements could be
covered at building entrances

B e

PROPOSED SIGNAGE

1. Black panel colour is consistent across
all facilities with consistent position for
Kingston branding.

2. Option for a separate land manager,
tenant or sub-brand logo. This is shown
at Kingston Youth Services and Parkdale
Yacht Club (PYC).

3. Consistent position of facility name and/or
address across all types of facilities.

4. Opportunity for inclusion of dual language.

2

|n KINGSTON
YOUTH SERVICES

KINGSTON

Platform

81

Dual language Name
00 Address Street

Kingston Youth Services
By appointment

Mon - Fri 9am - 5pm

. 1300369 436

www.kingstonyouth.org.au

Penalties apply

POOOIDDD

5. Position of arrows and arrow style is best

DATE
08.11.2022
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8. Consistent positioning for additional

practice and is always to the left of the text.

Dog regulations are taken out of the yellow
box and treated as a primary regulation with
secondary regulations shown underneath
for better legibility.

Information no lower than 500mm from the
ground for better legibility.

information such as phone numbers and
websites if required.

9. Opportunity for interchangeable panels for
ease of replacement when needed.

10. Opportunity for integration of indigenous
artwork in collaboration with traditional
owners or customised patterns.

11. Opportunity for material used as a base.

I

KINGSTON

Mentone
Activity Hub
Dual language Name
29 Venice Street

Mentone Mordialoc Art Group
. 9584 6376

www.mentone-mordiallocartgroup.org.au

Multi-purpose
Community Space

. 1300 653 356

Chelsea_
Recreation
Reserve

Dual language Name
N Chelsea Sports Club
— Chelsea Football Club

Chelsea Cricket Club

Chelsea Junior
Football Club

€ Chelsea Bowling Club

Chelsea Lawn
Tennis Club

6 @ On-leash Area
KOS

'1’!

I e

KINGSTON

Parkdale
Yacht Club

Dual language Name §

Sunday Racing
Learn to sail
Venue hire

. 9387 9869

www.parkdaleyc.com

ASPECT Studios



° SIGNAGE SPECIFICATIONS
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TEMPLATE

TOU ARE AT

Clifton
Gardens
Jetty &
Baths

1857

460

Plan

800

Mentone
Activity Hub
Dual |

29 Venice Street

Mentone Mordialoc Art Group
. 9584 6376

www.mentone-mordiallocartgroup.org.au

Multi-purpose
Community Space
. 1300 653 356

Side A

100

099¢

Profile

I

KINGSTON

Mentone
Activity Hub

Dual language Name

29 Venice Street

Mentone Mordialoc Art Group
. 9584 6376

www.mentone-mordiallocartgroup.org.au

Multi-purpose
Community Space

. 1300 653 356

Side B

SIGN TYPE

ID1A

DRAWING EXTERNAL
003 SIGNAGE

SPECIFICATIONS

A.

Aluminium panels painted in two-pack
polyurethane.

B.

Graphics: Computer cut vinyl graphics
applied to panel face or direct digital
print.

Colours: to match artwork and colour
specifications.

Finish: Protective clear coating (Satin)
over panel faces.

C.

Galvanised steel internal structure,
prepared according to manufacturers
specifications.

INSTALLATION
Footings to be prepared according to
manufacturer’s specifications.

FILES
ID1A_Facility Identification_Large.ai

NOTES

. Drawing not to scale.

r~

All measurements are in millimetres.

w

Mounting details indicative only, to be
reviewed by signage contractor.

4. All locations are approximate and
should be used as a guide only.
Existing conditions shall be checked
and verified by signage contractor
before proceeding with the work.

o

All fixings to be concealed, fixings
should not overlap with artwork.

[

All outdoor signage should have clear
UV and anti graffiti coating.

~

All signage to have clear protective
coating (satin) unless otherwise
specified.

o

Structure and fixings subject to
contractors engineering specifications.

©

Anti -theft bolts / screws to be
specified by signage contractor.

ASPECT Studios



DATE M21059 KINGSTON OPEN SPACES
° SIGNAGE SPECIFICATIONS aita0zz | WATENDNG Saeay 90
SIGN TYPE

TEMPLATE

P f".'. | F‘ OU ARE AT
N

Clifton
Gardens
Jetty &
Baths

0,

2100

440

Plan

800

700

KINGSTON

Chelsea
Recreation
Reserve

N Chelsea Sports Club
—> Chelsea Football Club

Chelsea Cricket Club

Chelsea Junior
Football Club

Chelsea Bowling Club

Chelsea Lawn
Tennis Club

@ On-leash Area

Side A

Profile

ID1B

DRAWING EXTERNAL
004 SIGNAGE

SPECIFICATIONS

A.

3mm Aluminium panels painted in two-
pack polyurethane.

B.

Graphics: Computer cut vinyl graphics
applied to panel face or direct digital
print.

Colours: to match artwork and colour
specifications.

Finish: Protective clear coating (Satin)
over panel faces.

C.
Sawn timber base plinth.
Finish: Milled with sealer product to
( enhance colour and grain. Details TBA.
D.
' Timber Pattern: ‘etched’ into timber as
KINGSTON per manufactures advice. Details TBA.

INSTALLATION

' helsea Footings to be prepared according to
manufacturer’s specifications.Base

timber in ground to have tar/bitumen

Recreation

FILES

Rese rve ID1B_Facility Identification_Large

N Chelsea Sports Club

—> Chelsea Football Club

Chelsea Cricket Club

N

Chelsea Junior
Football Club

Chelsea Bowling Club

Chelsea Lawn
Tennis Club NOTES

. Drawing not to scale.
@ On-leash Area

[

All measurements are in millimetres.

w

Mounting details indicative only, to be
reviewed by signage contractor.

4. All locations are approximate and
should be used as a guide only.
Existing conditions shall be checked
and verified by signage contractor
before proceeding with the work.

o

All fixings to be concealed, fixings
should not overlap with artwork.

2

All outdoor signage should have clear
UV and anti graffiti coating.

~

All signage to have clear protective
coating (satin) unless otherwise
specified.

o

Structure and fixings subject to
contractors engineering specifications.

©

Anti-theft bolts / screws to be
specified by signage contractor.

Side B
ASPECT Studios



° SIGNAGE SPECIFICATIONS
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TEMPLATE

Clifton
Gardens
Jetty &

1305

Plan

Chelsea
Bicentennial
Park

Please remember

Dogs must be
on leash

Side A

80

S0¢€L

Profile

L]

Chelsea
Bicentennial
Park

Please remember

Dogs must be
on leash

Side B

SIGN TYPE

ID4

DRAWING EXTERNAL
005 SIGNAGE

SPECIFICATIONS

A.

Aluminium panels painted in two-pack
polyurethane.

B.

PANEL

Graphics: Computer cut vinyl graphics
applied to panel face or direct digital
print.

Colours: to match artwork and colour
specifications.

Finish: Protective clear coating (Satin)
over panel faces.

C.

Galvanised steel internal structure,
prepared according to manufacturers
specifications.

INSTALLATION
Footings to be prepared according to
manufacturer’s specifications.

FILES
ID4_Facility Identification Bollard.ai

NOTES

. Drawing not to scale.

r~

All measurements are in millimetres.

w

Mounting details indicative only, to be
reviewed by signage contractor.

4. All locations are approximate and
should be used as a guide only.
Existing conditions shall be checked
and verified by signage contractor
before proceeding with the work.

o

All fixings to be concealed, fixings
should not overlap with artwork.

o

. All outdoor signage should have clear
UV and anti graffiti coating.

~

All signage to have clear protective
coating (satin) unless otherwise
specified.

o

Structure and fixings subject to
contractors engineering specifications.

©

Anti -theft bolts / screws to be
specified by signage contractor.

ASPECT Studios



e SIGNAGE CONCEPT DESIGN

IF1

Mapped Plinths

————— 3500 mm

——— 3000 mm

——— 2500 mm

L 2000 mm

f—————— 1500 mm

——— 1000 mm

500 mm

[

Mentone
Shopping Village

6min
10 min

IF1.A URBAN

Basic black sign with
Traditional Owner Artwork
as a pattern overlay

v

[

Mentone
Shopping Village

Dual L:

&min
10 min

FRONT

DATE
08.11.2022
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PRECEDENT

=)

sell Street

(X

IF1.B OPEN SPACE

Timber as base material

with black panel

v

]

Chelsea
Bicentennial
Park

Dual Lan

IO

Russell Street

[

Chelsea
Bicentennial
Park

Dual Lan

PAROS

FRONT

¢

Moretang

PROFILE

IF1.C FORESHORE
Recycled timber as base
material with black panel

L]

Mordialloc

2min
8 min

6min
10min

call 000 and quote

KCC102

)

FIOLTE)

all 000 and

KCC102

ROP®O

FRONT

PROFILE
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TEMPLATE

@

ssell Street

Russell Street

2400

900

1495

Plan

380

Place
Name

Dual Language Nz

R
Accessible ramp ‘&
Destination 1

é
Toilets 4
Destination 2

9
Train Station €
Destination 3

Side A

A

1 min

2min

2min

8 min

6min

10 min

35
35

0ge

ol

14

100

009¢

Profile

Place
Name

Dual Language Name

R
Accessible ramp ‘&
Destination 1

&

Toilets
Destination 2

9
Train Station €
Destination 3

Side B

A

1 min

2min

2min

8 min

SIGN TYPE

IF1A

DRAWING EXTERNAL
006 SIGNAGE

SPECIFICATIONS

A.

Aluminium panels painted in two-pack
polyurethane.

B.

Graphics: Computer cut vinyl graphics
applied to panel face or direct digital
print.

Colours: to match artwork and colour
specifications.

Finish: Protective clear coating (Satin)
over panel faces.

C.

Galvanised steel internal structure,
prepared according to manufacturers
specifications.

INSTALLATION
Footings to be prepared according to
manufacturer’s specifications.

FILES
IF1A_Mapped Plinth_Urban

NOTES

. Drawing not to scale.

r~

All measurements are in millimetres.

w

Mounting details indicative only, to be
reviewed by signage contractor.

4. All locations are approximate and
should be used as a guide only.
Existing conditions shall be checked
and verified by signage contractor
before proceeding with the work.

o

All fixings to be concealed, fixings
should not overlap with artwork.

[

All outdoor signage should have clear
UV and anti graffiti coating.

~

All signage to have clear protective
coating (satin) unless otherwise
specified.

o

Structure and fixings subject to
contractors engineering specifications.

©

. Anti -theft bolts / screws to be
specified by signage contractor.

ASPECT Studios
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TEMPLATE

2200

1645

555

Plan
400
[ |
20 360 20 125
1 Il [ ——

Chelsea
Bicentennial

Accessible ramp ‘& 1 min
Destination 1 2min

&

Toilets 4 2min
Destination 2 8 min

OO

Side A

00¢¢

Profile

Chelsea
Bicentennial
Park

Dual Langt

R
Accessible ramp ‘& 1 min
Destination 1 2 min

&

Toilets 4t 2min
Destination 2 8 min

OO

Side B

SIGN TYPE

IF1B

DRAWING EXTERNAL
007 SIGNAGE

SPECIFICATIONS

A.

3mm Aluminium panels painted in two-
pack polyurethane.

B.

Graphics: Computer cut vinyl graphics
applied to panel face or direct digital
print.

Colours: to match artwork and colour
specifications.

Finish: Protective clear coating (Satin)
over panel faces.

C.

Sawn timber base plinth.

Finish: Milled with sealer product to
enhance colour and grain. Details TBA.
D.

Timber Pattern: ‘etched" into timber as
per manufactures advice. Details TBA.

INSTALLATION

Footings to be prepared according to
manufacturer’s specifications.Base
timber in ground to have tar/bitumen
coating.

FILES
IF1B_Mapped Plinth_Open Space

NOTES

. Drawing not to scale.

n

All measurements are in millimetres.

w

Mounting details indicative only, to be
reviewed by signage contractor.

4. All locations are approximate and
should be used as a guide only.
Existing conditions shall be checked
and verified by signage contractor
before proceeding with the work.

o

All fixings to be concealed, fixings
should not overlap with artwork.

o

. All outdoor signage should have clear
UV and anti graffiti coating.

~

All signage to have clear protective
coating (satin) unless otherwise
specified.

o

Structure and fixings subject to
contractors engineering specifications.

o

. Anti -theft bolts / screws to be
specified by signage contractor.

ASPECT Studios
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IF1.C & IF1.D:
Foreshore Mapped Signs

3500 mm

3000 mm

2500 mm

2000 mm

1500 mm

1000 mm

500 mm

IF1.C OPTION

Plinth for major carpark
interfaces on beach/
foreshore areas.

Dog regulation map

showing all the different }

dates and times for dog
regulations.

Emergency
Marker

FRONT

K
C
©
1
0]
4
@

IF1.D OPTION

Flag system to be used when Mordialloc

the National Aquatic risk and

safety information is required.

DATE M21059 KINGSTON OPEN SPACES 95
08.11.2022 WAYFINDING STRATEGY
PRECEDENT

L]

o Lifesaving Services Horse Paddock Carpark

< 12l

Mentone

Warnings

663

Regulations

CROA
®O

PROFILE
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TEMPLATE

2400

1845

1345

Plan

420

[N

£

Accessible ramp ‘& 2 min

Destination 1 8 min

e
Toilets &t
Destination 2

>

Train Station @ 6 min
Destination 3 10 min

call 000 and quote

KCC102

®@OOS

i
i
KT
Emergency
Marker

call 000

and quote

K
C
C
1
0
4

o
=3

B
g

00¢ce

Side A

Profile

R A
Accessible ramp ‘& 2 min
Destination 1 8 min

&

Toilets #t 2 min
Destination 2 8 min

9
Train Station @ 6min
Destination 3 10 min

call 000 and quote

KCC102

400

Emergency
Marker
call 000

and quote

K
C
C
1
0
4

=
2

g

SIGN TYPE

IF1C

DRAWING EXTERNAL
008 SIGNAGE

SPECIFICATIONS

A

3mm Aluminium panels painted in two-
pack polyurethane.

B.

Graphics: Computer cut vinyl graphics
applied to panel face or direct digital
print.

Colours: to match artwork and colour
specifications.

Finish: Protective clear coating (Satin)
over panel faces.

C

Recycled or reclaimed timber base plinth.
Details TBA.
Finish: Weathered look. Details TBA

D.

Timber Pattern: ‘etched" into timber as
per manufactures advice. Details TBA.

E

Emergency Marker Background Colour:
Green PMS 349C

INSTALLATION

Footings to be prepared according to
manufacturer's specifications.Base
timber in ground to have tar/bitumen
coating.

FILES
IF1C_Mapped Plinth_Foreshore

NOTES

w N~

o

[

~

o

©

Side B

. Drawing not to scale.

All measurements are in millimetres.

Mounting details indicative only, to be
reviewed by signage contractor.

All locations are approximate and
should be used as a guide only.
Existing conditions shall be checked
and verified by signage contractor
before proceeding with the work.

All fixings to be concealed, fixings
should not overlap with artwork.

All outdoor signage should have clear
UV and anti graffiti coating.

All signage to have clear protective
coating (satin) unless otherwise
specified.

Structure and fixings subject to
contractors engineering specifications.

Anti-theft bolts / screws to be
specified by signage contractor.

ASPECT Studios
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Dog ReQUIationS Map On Opportunity to link users to an

online version of the map

Foreshore Signs

4 HORIZONTAL
OPTION
The horizontal map
will be limited in size
by the width of the
panel. Will require
users to be closer to
the sign to read the

— Dog Regulations on sand

Dog regulations are an important
part of the signage required at the
foreshore. Below is an example of

Beaumaris

. . : o information.
how to present the information onto = .
i i i ¥ Mordialloc 5 Parkdale Mentone
a single freestanding sign. :
1APR - 31 0CT 1 NOV- 31 MAR 1 NOV- 31 MAR ALL YEAR
ther times
Flag system VERTICAL
gsy OPTION
allows for map ) )
Vertical option would
I ‘ to be shown )
= ‘ . be better suited
| vertically (larger) ‘ inevi
. for online view on
| Mordialloc | and placed as S

asmart phone ifa
QR code solution is
chosen

| Beach
| Hor

heads up map -
making legibility
. and readability
1o § much better for } I Horse patiock

B carpark
the user. il

1APR - 31 0CT

Lifesaving Services

Mordialloc

8
Mordialloc

1APR - 31 0CT
=

1NOV- 31 MAR

=> = Wi
Mentone 'F I
150m / 2 min

KCC102

Warnings

@ Aspendale|

 Edithvale

g Chelsea

IF1.C IF1.D IF1.E IF1.F
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Emergency

Markers

Each marker has a unique code which can PORTRAIT |EIET LANDSCAPE VERSION

be quoted by people who dial 000 in an VERSION TZ”‘%OO cnegeney  call 000 and quote
emergency. The code enables Emergency and quote ) K C C 1 0 2

Services Telecommunications Authority (ESTA)
to despatch emergency services to the exact
location of the marker.

Emergency Markers (EM) are an alpha numeric
code made up of three letters representing a site
name, and three numbers indicating a specific
marker point within a site. These codes are linked
to ESTA's computer aided dispatch system (CAD)
and specifies relevant location, GPS coordinates,

road access route or navigational data for the | g:;g:‘au“ g:;gruoc
expedient dispatch of emergency services. N ‘

IF1.C IF1.D

OPTION 1 OPTION 2 OPTION 1 OPTION 2

L] L]

They should be considered by Council as part
of their overall risk assessment and treatment

Mentone  1som/2min [/} Mentone 1som/2mn ||

process. EM should be integrated into open | . ',: — ',:.
space strategies and policies wherever deemed i s
applicable and uploaded into the system used by " | I & 1ol il ; &

Triple Zero operators.

Viewing Distance

~ o> o, ! 1 S > o
@@ @ | @@ @

Regulations Regulations

CROLN || = ©@®
®9 [l ®O

K
C
C
1
0
4

It is recommended that any symbols be at least
15mm per metre of viewing distance, and any
upper-case text be at least 5bmm per metre of
viewing distance. This should be increased
under poor lighting or viewing conditions. Where
practical, EM's should be mounted close to the
observer’s line of sight in the vertical plane.

OPTION 3

FRONT PROFILE FRONT
SOURCE
Refer to Emergency Markers Signage Guidelines, September - 2021.

PROFILE
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TEMPLATE

2550

50

415

2085

950

850

350

Plan

470

350

Mentone

Warnings

Regulations

®O®

Name of

Horse Paddock Carpark

call 000 and guote

KCC102

qulations on sand

Emergency
Marker

call 000

and quote

BHorOOX

=
g

0§52

Name of
Beach

Horse Paddock Carpark

(]

Mentone 1som

Warnings

S b6

SOV OV
@ @ 2

Regulations

®O®

B)H~OoOrROOXR

400

Marker
call 000

and quote

SIGN TYPE

IF1D

DRAWING EXTERNAL
009 SIGNAGE

SPECIFICATIONS

A.

3mm Aluminium panels painted in two-
pack polyurethane.

B.

Graphics: Computer cut vinyl graphics
applied to panel face or direct digital
print.

Colours: to match artwork and colour
specifications.

Finish: Protective clear coating (Satin)
over panel faces.

C.

Recycled or reclaimed timber post.
Details TBA.

Finish: Weathered look. Details TBA
D.

Emergency Marker Background Colour:
Green PMS 349C

INSTALLATION

Footings to be prepared according to
manufacturer’s specifications.Base
timber in ground to have tar/bitumen
coating.

FILES
IF1D_Mapped Flag System

NOTES

. Drawing not to scale.

n

All measurements are in millimetres.

w

Mounting details indicative only, to be
reviewed by signage contractor.

4. All locations are approximate and
should be used as a guide only.
Existing conditions shall be checked
and verified by signage contractor
before proceeding with the work.

o

All fixings to be concealed, fixings
should not overlap with artwork.

[

All outdoor signage should have clear
UV and anti graffiti coating.

~

All signage to have clear protective
coating (satin) unless otherwise
specified.

o

Structure and fixings subject to
contractors engineering specifications.

Side A

Profile

Side B

©

Anti-theft bolts / screws to be
specified by signage contractor.

ASPECT Studios
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Emergency
Markers

As a guide Emergency Markers must:

— Be highly durable and weather resistant
according to the environment.

— Materials should be selected to meet the
needs of each environment but stay within
the design parameters defined within this
document.

— Emergency Markers dimensions should relate
to the scale of the landscape setting in which
they are to be placed.

— Can be stand alone, attached to existing
infrastructure or incorporated within an
existing sign.

— Marker orientation can be portrait or
landscape.

— Font size must be identifiable from a practical
distance.

— Emergency Marker material should be graffiti
resistant and UV stabilized.

Existing emergency markers at
Kingston'’s foreshores

LEGEND

© KCC100 @ KCC103 @ KCC106 @ KCC109 @ KCC111
© KCC101 @ KCC104 ©@ KCC107 @ KCC099 @ KCc112
© KCC102 @ KCC105 © KCC108 @ KCC110

SOURCE
Refer to Emergency Markers Signage Guidelines, September - 2021.

Placement

Effective placement and installation of Emergency
Markers cannot be underestimated. Placement,
height, orientation, and size are critical components in
determining the effectiveness of the marker. They can
be installed, at the following locations:

— Locations with a history of emergency events or
known incident sites.

— Locations or facilities that have high visitation
numbers or are visited by people who are unfamiliar
with the locality,

— Locations offering higher risk activities to the visitor,
eg. Mountain bike riding, rock climbing, abseiling
etc.

— Shared activity locations

— Walking trails and shared paths — Emergency
Markers should be located at, trail junctions and
significant features such as congregation points,

shelters

— At regular intervals varying from 500m to 1km along
linear trails, rail trails and other similar assets
— At Water bodies, swimming holes and beach

access tracks

— At the beginning and end of Piers and Jetties'

infrastructure.

— Remote areas that act as a thoroughfare or receive

significant visitation

— Recreational playgrounds with no verifiable address

points or visible naming convention.
— Critical infrastructure locations.

@;5* kz%
& Ay ~ASPENDALE

MORDIALLOC GARDENS

Station St
"ehoan s
&
0?' &
2 >
s &
v &
&
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Examples where is not required

— Locations which can be attributed to a verifiable
road intersection or road segment.

— Locations which are listed as common place
names and can be identified and verified within
ESTA's call taking and dispatch system (CAD).

— Locations where the facility, asset or site is, or can
be, named and identified in CAD as a feature of
interest or

— Locations within viewing distance from a street
sign or has a registered naming convention.

— Locations where trail junctions, or the paths are
within viewing distance of a known feature.

M,
ofninga‘o,, P, .
Nin Sy s
PATTERSON
LAKES
&
g
§ >
: <&
db o xey
06. @ E,‘Q'
0@ V.
3 & o
¥
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IF1 and ID4

Retro Fit Options

2500 mm

2000 mm

1500 mm

1000 mm

500 mm

Temporarily,
information could be
retro fit onto existing

infrastructure
depending on
budget allocations.
Refer to images.

)

L]

Chelsea
Bicentennial
Park

< A

Toilets #f 1 min
Showers 2 min

>

Train Station @ 3min

Please remember

I

Chelsea

Bicentennial Park

Please remember

®I®

M21059 KINGSTON OPEN SPACES 101
WAYFINDING STRATEGY

EXISTING INFRASTRUCTURE
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DR1
Directional Plinth

- 2500 mm

L 2000 mm

- 1500 mm

—— 1000 mm

500 mm

URBAN OPTION
Standard sign with no materiality

v

T

Yacht Club
(=}

15min/ 1.3 km

&

Mentone
Beach

30min/ 2.7 km

9

Mordialloc
Beach

Thr/5.2km

OPEN SPACE AND FORESHORE OPTION

Material used as a base for the sign.

v

t

Yacht Club
(=}

15min/1.3km

&

Mentone
Beach

30min/ 2.7 km

9

Mordialloc
Beach
1hr/5.2km

Yacht Club
(=}

15min/1.3km

&

Mentone
Beach

30min/ 2.7 km

9

Mordialloc
Beach
1hr/5.2km

DATE
08.11.2022
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102

PRECEDENT
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TEMPLATE

1860

Yacht Club

(1 =]

15min / 1.

é

Mentone
Beach

30min / 2.7 km

9

Mordialloc
Beach

Thr /5.2 km

Side A

80

Yacht Club

(1) =]

15min / 1.3 km

é

Mentone
Beach

30min / 2.7 km

9

Mordialloc
Beach

thr /52 km

0981

Profile

1860

1320

540

Yacht Club
(N =}

15min / 1.3 km

e

Mentone
Beach

30min / 2.7 km

->

Mordialloc

Beach
Thr /5.2 k

Side A

80

Yacht Club
(N =)

15min / 1.3 km

e

Mentone
Beach

30min / 2.7 km

->

Mordialloc
Beach

Thr /5.2 km

0981

SIGN TYPE

DR1A & DR1B

DRAWING EXTERNAL
010 SIGNAGE

SPECIFICATIONS

A.

Aluminium panels painted in two-pack
polyurethane.

B.

Graphics: Computer cut vinyl graphics
applied to panel face or direct digital
print.

Colours: to match artwork and colour
specifications.

Finish: Protective clear coating (Satin)
over panel faces.

C.

Galvanised steel internal structure,
prepared according to manufacturers
specifications.

OR

Sawn timber base plinth.

Finish: Milled with sealer product to
enhance colour and grain. Details TBA.

INSTALLATION
Footings to be prepared according to
manufacturer's specifications.

FILES
DR1_Directional Plinth.ai

Profile Side B

NOTES

. Drawing not to scale.

r~

All measurements are in millimetres.

w

Mounting details indicative only, to be
reviewed by signage contractor.

4. All locations are approximate and
should be used as a guide only.
Existing conditions shall be checked
and verified by signage contractor
before proceeding with the work.

o

All fixings to be concealed, fixings
should not overlap with artwork.

[

All outdoor signage should have clear
UV and anti graffiti coating.

~

All signage to have clear protective
coating (satin) unless otherwise
specified.

o

Structure and fixings subject to
contractors engineering specifications.

©

Anti -theft bolts / screws to be
specified by signage contractor.

ASPECT Studios
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Signage Typology
Overview

Below is an overview of the signage typologies designed as part of this scope of services, their
purpose and approximate sizing. It provides a hierarchy overview and a scale relationship between
them and the end user. Design is indicative and its function is to serve as a reference guide only.

————— 3500mm

———— 3000 mm Mentone Follet Rd
— Shopping Shopping
- Village Village

—— 2500mm

— 2000 mm
— Mentone

— Activity Hub
- Dual language Name
I 29 Venice Street
———— 1500mm

Placement Diagram Symbol

Code GW5 ID1

L]

Chelsea
Recreation
Reserve

Dual language Name

AN Chelsea Sports Club

- Chelsea Football Club

Mordialloc
] Beach

Shopping Village [

| Chelsea
Bicentennial
ark

ID4
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DR1

Name Destination Arrival Gateway* Facility Identification Facility Identification Mapped Plinth Directional Plinth
Large Bollard
Functional Type ID + DR ID + IF + RG ID + IF + RG ID +IF + DR ID + DR
Installation Pole Mounted Freestanding Freestanding Freestanding Pole Mounted
Purpose To provide arrival identification To display the name, function and information To display the name and regulatory To provide users with site identification, local directional To provide users with local directional information at

to activity centers or open

of major facilities on arrival and provide key
spaces. information i.e facilities (BBQ, playground, dog
park), regulations, opening hours, facilities

available, club or tenant names, etc.

information for small open spaces.

information and maps at primary decision points along
routes. Regulatory information is also provided to ensure
users are aware of surrounding regulations.

secondary decision points along pedestrian routes. It
provides pedestrians with reassurance when traveling
between mapped signs and destinations

Location Placed on external roads
kerbside at arrival points or prior
to entries to carparks.

At garden beds near arrival points/entries to car
parks of large or highly visited facilities or on high
speed traffic roads.

At garden beds near arrival points/
entries to small or infrequently visit
facilities.

Placed at primary decision points, arrival/entrance or near
entry points to major/large open spaces, activity centres,
beach entries or at car park interfaces.

Placed at secondary intersections and decision points
along pathways.

* Any signage placed on road reserve needs the Department of Transport’s approval

ASPECT Studios
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Proposed Existing Proposed Existing

Proposed Existing Proposed Existing

Kingston
Heath
Reserve

]

Kingston
Heath

Reserve
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Proposed

Existing

Proposed

Existing

=
z
(7]
(7]
1
o
=z

suepieo olues
HLV3H

Proposed

Existing

Proposed
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Proposed

Existing

Proposed

2
5
S
2
2
a
s
5
@

Proposed Side A

PR

Existing Side A Proposed Side B
. LY 5 A

=NV T

o
=\ AN

Existing Side B

ol or e,

Sl Bossession

- sandinng SSSuItI Rty 8
G 07t areS i e

Carrum
Beach

DOOS

. KCC102
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Proposed Existing Proposed Existing

]

Carrum

Beach '
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Planning Signage
& Locations

Signage location and size should be considered carefully

1.
in the planning process to aid site navigation by users of all Entry
abilities. .
Identification /
) . ) Directory
When entering a new space, users will rely on their
recognition of familiar experiences in similar environments
to influence their decision making behaviour.
During every journey a user will come to a point where
they need to decide on the next direction for their journey.
This is called a decision point.
A good wayfinding system should indicate, at every
decision point, where to go next to reach the destination.
2. 3.
Pedestrians Cyclists Decision Destination
Key placement principles for pedestrian Cyclists needs should be considered when route POint 2 Identification
signage: planning, to identify the types of signs required Directi | ' . .
. , and where they should be located. rectiona Decision
— Mapped plinths with 500m maps .
should be placed at key decision Cyclists generally prefer not to stop, are traveling POI nt
points or high traffic routes (i.e. at faster speeds and need to make decisions Directional
Transit hubs, central market, retail quicker than a pedestrian. ectio
precincts, etc). These factors inform the placement, type, size
— Mapped plinths should be placed at and amount of information displayed on cyclist
intervals that provide an overlap with signage including:
other corresponding maps. — Larger text size and directional arrow.
B Multll-dlrectlonal S|gnage'should l?e — Colour blue as a distinct cyclist identifier.
provided at key route decision points. 1
) . — Time and distance information. '
— Consistent and predictable Entry
placement of all signage to build — Overly simplified maps to illustrate upcoming
assurance for users. changes in the route or complex intersections. Identification /
— Co-locate signs to existing street — On traffic lights or intersections where cyclist Directory
infrastructure where possible to might be required to stop and wait, they can
mitigate visual and physical clutter. benefit from surface graphics with directional
information.

— Use appropriate scaled signage
where space is an issue (eg. surface — Bike routes identification signs.

raphics, co-located panels). . ) . .
grap P ) — Siting signage to allow cyclists ample time for

decision making at speed. This could take the
form of mid-block directional signage placed
before arriving at an intersection.

ASPECT Studios
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Principles
of Placement

To aid accessibility and legibility for
users of all abilities it is important to
consider the following

Identify the areas where signage is needed
Consider the following:

— Where would people need information? (i.e. where are the
logical information or decision points on people’s journey past or
through the site? Or through the public space?).

— Where would people expect information? (People expect to see
signs in busy areas, especially those with a lot of foot traffic, e.g.
major intersections and local attractions).

— Will the key audience for the sign be people on foot, by bike or by
motor vehicle? This affects the speed at which the signs will be
viewed and by extension where the sign should be located.

— How would the sign — and the information it supplies — relate
to other signs nearby? (i.e. existing signs and/or others being
installed at the same time). Providing too much signage can be
confusing for people.

Find the best location in those areas
Identify a position for the sign that will mean it is:

— Obvious to the audience and has a high visual impact but
does not dominate the surrounding area.

— Free of visual obstruction for the sight-lines of your audience
(e.g. for a sign with pedestrians as the audience, make sure
that there it can clearly be read from the nearby footpath).

— As clear as possible of unrelated signage (obsolete or
redundant Council signage should be removed, but other
signage e.g. local business etc. may still be present) that may
detract from the information provided or lead to confusion.

— Situated at appropriate heights and locations to allow for
users of varying abilities to approach and freely navigate to
and around the signage (in some cases slight changes to
the orientation may help avoid creating an obstacle without
compromising the visibility of the sign).

— As clear as possible of physical obstructions like overhanging
vegetation and street furniture.

Factors to consider

— Signage near pedestrian crossings and traffic lights need
additional considerations to sight lines, pedestrian clearance,
utility locations, wheelchair access, etc.

— Any signage installation near traffic and signals need
considerations for risk to vehicles and crash impacts. Refer
to VicRoads and AustRoads guidelines for siting of signs,
setbacks and frangible construction. Frangible supports
should be avoided where secondary accidents involving the
impacting vehicle or dislodged pole and sign are significant.
This is particularly relevant in urban areas where pedestrians
may be struck by falling pieces.

— Flags and fingersigns should be mounted above two metres
to ensure pedestrians and maintenance crew safety. Larger
text size should be used for this typologies.

Determine signage’s best orientation

The orientation and position of the sign should be based on the
conditions at each site (e.g. path width, lighting, location of street
furniture etc.) and the predominant direction(s) at which the sign
would be approached. As explained above, slight changes to the
orientation of the sign may help avoid creating an obstacle without
compromising the visibility of the sign.

Factors to consider to optimise accessibility

— Position signs free of visual obstructions and in optimum sight
lines that are free to access by foot, wheelchair or mobility
scooter.

— Place wayfinding signage consistently at decision points to
provide assurance to users.

— Over signing can be confusing and discouraging for users.
— Remove obsolete or redundant signage that may be misleading.

— An appropriately sited sign should be obvious but not dominant.

DATE
08.11.2022
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Plinths

Place perpendicular
to user’s sightand
line of movement.

Clearance

Clear zone around
information signage
should be minimum
1400mm radius.

Flags

At decision points in
intersections, perpendicular
to user's sight and line of
movement on the main
route.

Fingersigns

At decision pointsin
intersections, parallel to
user’s line of movement
towards destinations.

Active Transport Signage

Advance Directional Signage

for on-road bike lanes should be
positioned 35-50 metres from
intersections. This distance is
considered appropriate for a
cyclist traveling at up to 30km/hr.

ASPECT Studios
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Principles

of Placement

I

The following are best practice examples NOTES

Of Signage Set-baCks from kerb and/or All measurements are in millimetres.

street furniture, however this might not
always be possible as signs would impede
the continuous path of travel on narrower
footpaths.

2.

o [}
£ £
— =)

bz =)
£ £
=] S
= E
@ @

/ /
% %
/ %
- o

Building Line

Building Line

_

Plinths Flags/Fingersigns Flags/Fingersigns
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Signage Requirements
for Open Space

Each open space in Kingston has

been categorised using a three-tiered
classification to help define what

level of activity it can support. These
classifications guide the provision,
development and management of the
open space. Different open spaces will
have different signage requirements.
Generally, large recreational open
spaces will required more signage than a
neighbourhood park, while others will not
required signage at all.

Primary Function Classification

Classification based around the primary purpose or use of the open space.
i.e. what the park is mainly used for. The open spaces could be categorised
into sixteen different categories as shown in the following table.

Catchment Classification

Classification based around the sphere of influence and origins of users
- i.e. where people come from to use the park. There are four levels of
catchment (Regional, District, Local Area, Neighbourhood). The following
table provides a summary of these classifications.

Landscape Setting Classification

Classification based around the physical condition and characteristics of
the area that influence a user’s experience, i.e. what the park is like. This
classification is proposed to assist with the differentiation of sites on the
basis of experiences they offer, and to assist with planning, management
and marketing. The same activity may be undertaken in places with
different landscape settings and result in different experiences. This
classification generally does not influence the amount/type of signage
required.

KEY

m Identification signage
m Directional signage
Interpretive signage

Primary Function

Signage Requirements

Open space which primarily caters
for recreation. They can be a variety

Primary Function
Signage Requirements

Water-based

Open space areas principally

designed to support water based
recreation activities such as fishing

Catchment
Signage Requirements

DATE M21059 KINGSTON OPEN SPACES 115
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Open space that has the capacity
to service or attract People from
across and beyond the LGA due

to its location, size, uniqueness, 0 0 0
quality, play value or focus of the

activity.

Open space that draws people from
adjoining suburbs and across the
Council area due to its larger size, 0 0 0

higher quality or uniqueness to the
district.

Social Family/ of sizes and cater for a range of age Recreation
Recreation groups and community activities. 0 0 and boating. Regional
Area These spaces can include facilities
such as playgrounds, courts, picnic Open spaces that principally support
areas and trails. the use of an associated civic or
community building, and are not just
Small open space that s primarily for the purpose of visual amenity but
Play for play and have no other recreation Q Plaza/ support community gatherings or
fecilities. Forecourt related activities such as a market. o District
Open space dedicated to (Amended from 2005 Strategy
Community horticultural or agricultural to include not only civic plazas
Horticulture recreation activities, such as O and forecourts i.e. railway station
community garden plots. forecourts)
Cemete-ry/ Open space dedicated to the . Open space areas dedicated to Local Area
Memorial/ Conservation protection or interpretation of
memory of people/events.
Remembrance of Cultural indigenous cultural heritage or Q
Heritage European settlement, eg the garden

Ornamental /
Botanic Garden

Open space dedicated specifically to
exotic floral/horticultural features/
vegetation.

Open space that caters for people
within a portion of a suburb and
local residential area due to its size 0 0

(larger than a neighbourhood park),

appeal or activities.

of a historic homestead.

Large area of open space reserved

for sporting pursuits such as playing

Visual Amenity

Small open space designed to
provide visual relief from urban
surroundings and enhance amenity
of streetscapes. May also help meet

tree canopy goals.

Sport )
fields, ovals and courts for baseball,
soccer, cricket and football.
i Parklands dedicated to relaxation,
Relaxation,

Contemplation/
Escape

contemplation and escape, with no
dedicated facilities other than seats,

paths, viewing areas, signage, etc.

o ©

Drainage

Open space areas designated for
drainage/ water quality treatment

functions, floodway or retardation.

Flora/Fauna
Conservation

Protected open space which
supports natural systems and are
managed for significance of flora
and fauna. These spaces may
provide recreational opportunities
associated with interpreting these
features but only where there would
be low impact on the environmental
function.

Buffer

Open space areas retained as

such to provide a buffer between
residential areas and industry,
hazardous areas, transport routes, or

significant sites.

No Identified
Function

Open space with no identified
function.

Access Way/
Trail or Corridor

Continuous length of green space
trail, link or walkway between or
along streets, transport corridors,
waterways etc. which provides
connection between facilities or

along natural features.

Q00

Foreshore

Open space associated with the
coastline including the sand dune
system, coastal vegetation and open
space developed for recreation

purposes.

Q00

Neighbourhood

Open space that aims to primarily

cater for a local community and will

generally not attract people from a

wider catchment. Serving residents

within the immediate locality areas 0
defined by 8 minutes walk or defined

physical barriers within the Local

Area.
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Social Family/Recreation
Open Space

The following diagram represents a
typical scenario and provides a visual
guide of signage typologies and
placement in-situ when creating a
signage plan.

KEY

m Identification signage
m Directional signage
E Regulatory signage

Refer to “Kingston Open Spaces &
Activity Centres Wayfinding Strategy”
Section 3, page 82, 89.
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Play
Open Space

The following diagram represents a
typical scenario and provides a visual
guide of signage typologies and
placement in-situ when creating a
signage plan.

KEY

m Identification signage
m Directional signage
E Regulatory signage

Refer to “Kingston Open Spaces &
Activity Centres Wayfinding Strategy”
Section 3, page 82, 89.

DATE
08.11.2022

M21059 KINGSTON OPEN SPACES 17

WAYFINDING STRATEGY
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Sports
Open Space

The following diagram represents a
typical scenario and provides a visual
guide of signage typologies and
placement in-situ when creating a
signage plan.

KEY

m Identification signage
m Directional signage
E Regulatory signage

Refer to “Kingston Open Spaces &
Activity Centres Wayfinding Strategy”
Section 3, page 82, 89.

ASPECT Studios
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Relaxation, Contemplation/ Escape and
Flora/Fauna Conservation Open Space

The following diagram represents a
typical scenario and provides a visual
guide of signage typologies and
placement in-situ when creating a
signage plan.

E Regulatory signage

Refer to “Kingston Open Spaces &
Activity Centres Wayfinding Strategy”
Section 3, page 82, 89.

IF1.B DR2

DATE
08.11.2022
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Access Way/ Trail or Corridor
Open Space

The following diagram represents a
typical scenario and provides a visual
guide of signage typologies and
placement in-situ when creating a
signage plan.

KEY

m Identification signage
m Directional signage
E Regulatory signage

Refer to “Kingston Open Spaces &
Activity Centres Wayfinding Strategy”
Section 3, page 82, 89.
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e TYPICAL SIGNAGE PLACEMENT

Foreshore
Open Space

The following diagram represents a
typical scenario and provides a visual
guide of signage typologies and
placement in-situ when creating a
signage plan.

KEY

m Identification signage
m Directional signage
m Regulatory signage

Refer to “Kingston Open Spaces &
Activity Centres Wayfinding Strategy”
Section 3, page 82, 89.
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REFER TO FOLLOWING
PAGE FOR DIFFERENT
SCENARIOS

REGULATORY/
RISK SIGN
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Foreshore
Open Space

—
SCENARIO 1 SCENARIO 2 SCENARIO 3
As the user enters the beach they have a map of the dog regulations. If they are As the user enters the beach they have a map of the dog regulations and the A larger horizontal map is provided upon entry from the carpark. Once users are
approaching from either side of the beach, the National Aquatic risk and safety National Aquatic risk and safety information. No sign is on the beach. on the beach, National Aquatic risk and safety information is provided.
information is provide as well as the dog regulations map.

v

Mordialloc Mordialloc

SIGN 1 SIGN 2 SIGN 1 SIGN 1 SIGN 2
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Drainage
Open Spaces

The following diagram represents a
typical scenario and provides a visual
guide of signage typologies and
placement in-situ when creating a
signage plan.

KEY

m Identification signage
m Directional signage
m Regulatory signage

Refer to “Kingston Open Spaces &
Activity Centres Wayfinding Strategy”
Section 3, page 82, 89.
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e TYPICAL SIGNAGE PLACEMENT

Water-based Recreation
Open Space

The following diagram represents a
typical scenario and provides a visual
guide of signage typologies and
placement in-situ when creating a
signage plan.

KEY

m Identification signage
m Directional signage
m Regulatory signage

Refer to “Kingston Open Spaces &
Activity Centres Wayfinding Strategy”
Section 3, page 82, 89.
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Signage Requirements
for Activity Centres

Different Activity Centres will have
different signage requirements.
Generally, Principal and Major centres
will required all signage typologies
while a Local Centre will only need an
identification sign.

The following considerations and
diagrams represent typical scenarios and
provides a guide of signage typologies
and placement in-situ when creating a
signage plan.

As new urban developments occur, they
should take into consideration and adhere
to the Council’s wayfinding signage suite
and strategy to ensure consistency across
the local government area.

Signage Requirements

Q00

Principal

000

Neighbourhood

VI

Local 0

KEY

m Identification signage
m Directional signage
Interpretive signage

Placement considerations

Transport hubs such as train stations are substantial attractors and
experience high volumes of pedestrian movement. It is important that
key orientation signage such as mapped plinths are located at all key
train station departure points to ensure unfamiliar users have easy
and consistent access to critical wayfinding information as they arrive
from their public transport journeys. Mapping information will ensure
they can quickly orient themselves in the environment and begin their
journey. Mapped signage should be located as closely to the threshold
between the public realm and train station environment along major
paths of travel as possible.

Mapped plinths (primary)

Mapped plinths require more room and clear circulation offsets
around them to allow all ability access, therefore placement in plazas
and exits from major public transport should be the preferred direction
rather than in congested or high traffic egress situations.

Itis also recommended that mapped plinths be placed in quieter
zones neighbouring busy traffic areas where access, viewlines and
contemplation is not impinged.

Mapped plinths should be located based on the following strategic
principles:

— At key pedestrian thresholds and exits from key public transport
infrastructure such as trains stations, bus interchanges, and other
transport hubs. In these instances, designers should carefully
consider integration opportunities with other existing signage and
assets - such as Public Transport Victoria (PTV) signage. When
possible, negotiate with Public Transport Victoria to encourage the
allocation of plinths within their management area if that location
has clear strategic advantages such as being closer to pedestrian
circulation flows or in a better lit, more welcoming area.

— At key community facilities and council owned public amenity
assets

— Atkey tourist and major visitor destinations

— Atkey primary intersections, decision points, and activity nodes
along the Principal Pedestrian Network.

Flag signs (secondary)
They should be located in the following instances:
— Secondary bus stops and transit nodes

— Secondary decision points from the Principal Pedestrian Network or
at primary decision points where limited space might not allow the
placement of a mapped plinth

— Community and Council facilities secondary decision points

— Mid journey decision points, intersects and cross overs along
Principal Pedestrian Network to capture both pedestrians and
cyclists.

Finger signs (tertiary)

Finger signs are intended to be used when users approach their
destinations, they can also be utilised where routes departing from
decision points are few. There is a possible conflict with existing LGA
signage that utilises a similar typology signing to the same destination or
facility. A rationale needs to be established to determine which sign takes
precedence and should be used, or if existing signage is adequate in
some situations and can be retained.

They should be located in the following instances:

— As arrival indicators in close proximity to destinations
along priority networks

— Where routes departing from decision points are few
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A user focussed approach

Tourist

As visitors to a touristic location, they are an important percentage

of users but not the entire user demographic. These users are not
familiar with locations and require direction along the whole journey to
destinations.

Service centric user

People travelling to a location by car or by public transport to access its
service such as a specialist doctor, get their hair cut, buy a present, do
sports, etc.

This particular audience may know the site at a macro level but are in
need of the fine grain assistance to navigate the site at street level.

The 'service centric user’ requires street names and landmarks to

guide them on arrival. They may have the benefit of a smart phone with
mapping capabilities, if they do they will be looking to navigate their
physical environment with street destinations as prompts and assurance
givers.

Itis recommended that the use of street names as destinations on plinths
and flag signs should be considered in the activity centres where streets
form the main navigational and orientation method.

Cyclist

From a user focussed perspective, cyclists generally have different
needs than pedestrians. They often are travelling at speed, following

a cycle path or network which is defined and are not inclined to stop

to read signage close up. Flag signs offer an opportunity to provide for
both pedestrians and cyclists along suitable networks as they present
larger text that can be read from a distance. To facilitate this, Flag panel
heights may need to be lowered and optimal viewlines considered when
placement occurs with both users in mind.

Facility names

Itis a requirement that facility names on signs must be the ‘official facility
name’ that is used in the relevant Council’s resolution or historical name
under which the facility was established. If no resolution has occurred
refer back to the historical name. No colloquial or cultural names may

be used. Ensuring the nomenclature for destinations is consistent and
understood is integral to developing a consistent and cohesive system.
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Principle, Major and
Neighbourhood Activity Centre

The following diagram represents a
typical scenario and provides a visual
guide of signage typologies and
placement in-situ when creating a
signage plan.

KEY

m Identification signage
m Directional signage
m Regulatory signage

Refer to “Kingston Open Spaces &
Activity Centres Wayfinding Strategy”
Section 3, page 82, 89.

REFER TO OPEN SPACES
FOR DIFFERENT
SCENARIOS

LIBRARY
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Local
Activity Centres

The following diagram represents a
typical scenario and provides a visual
guide of signage typologies and
placement in-situ when creating a
signage plan.

GW5.B
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Community Facility
Building

The following diagram represents a
typical scenario and provides a visual
guide of signage typologies and
placement in-situ when creating a
signage plan.

KEY

m Identification signage
m Directional signage
m Regulatory signage

Refer to “Kingston Open Spaces &
Activity Centres Wayfinding Strategy”
Section 3, page 82, 89.
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Signage
Installation

Installation should be undertaken by an appropriately qualified
contractor or internal staff member if possible. Site conditions wiill
have an impact on the installation and fabrication of signage and it is
therefore necessary to identify these issues during the planning phase.

Transportation

— Ensure delivery of new signage from
fabricators is undertaken with the utmost
care to avoid damage.

— New signage should be bubble wrapped
or similarly protected to avoid dents and
scratches.

— Check all new signs on delivery to ensure
no damage was incurred in transit.

Storage

— Signage should be stored in a safe place
prior to installation and not laid flat where
panels can be damaged.

— Ensure all protective coatings have
been applied as per the manufacturers
specifications.

Prior to installation please ensure

— Footing and construction details have been
reviewed.

— All potential services have been identified.

— A ‘Dial Before you Dig’ has been undertaken to
identify any potential underground services.

— Installation method and approach is appropriate
for the site conditions.

— Bituminous paint can be applied to wood that
is to be installed in excessively damp soils to
prolong their lifespan. The paint should be
applied from the bottom of the post to a point 50
mm above the expected ground level.

— A wax emulsion wood sealer can be applied
to both cut ends of wood to slow the drying
process and reduce the incidence of splitting.

— Sign locations do not negatively impact on the
heritage or cultural environment.

— The sign is located within the site boundary.

— The sign locations are accurately identified and
correspond to an approved sign plan.

— Work health and safety measures are adhered to.

— A traffic and pedestrian management plan has
been developed.

During installation please ensure

— The site is cleaned and free of excess materials.
— The site is restored and remediated if necessary.
— The signage has not been damaged during

installation.

— The traffic and pedestrian management plan is

followed.
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Site safety

When constructing and installing signs the appropriate
health and safety measures need to be taken. Consider
the following when constructing or installing signs:

— Slip and trip hazards to installers and the general
public from; hoses, cables, leads running on the
ground.

— Working on or near sources of electricity, including
hidden cables behind walls; using electrical
equipment.

— Falling objects or falling from a height.

— Hazardous noise levels.

— Environmental conditions e.g. wind, dust, rain.

— Hazardous chemicals e.g. solvents, adhesives.

— Manual handling: Types of postures and force
required to install the sign.

— Ensure all relevant traffic and pedestrian safety
requirements are in place during installation to avoid
falls and injuries.

— Remember that a sign itself may be a hazard.

Place signs so that they do not obscure hazards or
distract the viewer during hazardous situations.

— Wear personal protective equipment (PPE) during
installation e.g. gloves, dust mask, high-visibility vest,
helmet, safety glasses, steel cap boots, ear plugs etc.

— Staff are suitably trained or supervised when using
machinery e.g. auger, bench saw etc
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Signage
Maintenance

Signage should always be well maintained to project a
positive image of the Reserves and the community.

Maintenance

Checking sign conditions

Maintenance needs to be part of the operational

staff overall program as signs require regular
inspections
and upkeep.

A regular inspection program should look for:

— Signage that has been removed, tampered
with or vandalised.

— The relevance of information. Things change,
so signage should reflect the changes that
happen and be up-to-date and relevant.

— Signage is functioning as it was originally
intended.

— The condition of the finishes and materials.

— The presence of any obstructions.

— All fixings are tight and present.

Repairing Signage

Signage should be repaired as soon as
possible as it may impact on the continuity of
surrounding wayfinding signs. The design of
the new signage must follow this guide.

Note

Council is responsible for inspecting,
maintaining and repairing Regulatory, Warning,
Standard and Guide signs on Municipal Roads
within the City of Kingston, except where
relating to Arterial Roads as described below.

VicRoads is responsible for any signs that
control the movement of traffic to and from
an Arterial Road, being located on either the
Arterial Road or the intersecting Municipal
Road.
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